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Spotlight Page

25" Annual Taste of Elegance

ichigan Pork Producers Association recently held the 25th
Annual Taste of Elegance in Lansing, Mich. The cooking
competition was held in conjunction with the 2015 Michigan
Pork and Poultry Symposium (page 10) and featured original
pork entrées from some of Michigan’s top chefs!

This year’s entries made for a competitive night with a bevy of creative
and delectable dishes being placed before the esteemed judges. Those
judges included Executive Chef Jim Morse from the Boathouse Restaurant in
Traverse City; Amanda Smith, Executive Director of the Michigan Restaurant
Association; and Gordon Wenk, Deputy Director of the Michigan Department
of Agriculture and Rural Development.

The winning dish, Adobo Smoked Pork Belly was prepared by Chef Eric
Batten from The Gallery at Michigan State University. His dish was lauded by
judges as being tender, with well executed balance of classic
Latin flavors, acidity and heat. He is a first time winner of the
title of Chef Par Excellence, but has participated for a number
of years. Along with the title he received $1000 dollars and a
trip to the National Taste of Elegance Educational Summit at
the Culinary Institute of America’s Greystone Campus in St.
Helena, California, compliments of National Pork Board.

In second place as Superior Chef was Chef Paul Adams of
Hawkshead Restaurant in South Haven. Adams was the 2014
Premium Chef, and came back determined to raise the stakes.
His dish, “Pure Michigan Pork Trio” from “Cheek to Cheeks,”
was colorful and well-presented and received accolades for
originality and variety of flavors.

Chef Josef Huber from the Amway Hotel in Grand Rapids
took Premium Chef, third place, with his dish Three Flavors
of Pork Belly; Stuffed, Skin and Koran BBQ. His dish included
the use of noodles, which were highly complimented by the
judges as being fun and unique.

Audience involvement has always been a key component
of the Taste of Elegance competition with the People’s
Choice award. During the competition, the chef’s dishes are
displayed and the spectators are asked to vote on the most
aesthetically pleasing dish. This year’s award went to Chef

3' Kurt Kwiatkowski from MSU Culinary Services in East Lansing.
| His dish, Mangalitsa Dynasty, was a micro three-course meal,
including a cake with a pig fat frosting (pictured left).

[ Another component of audience involvement was the
! opportunity to participate as a guest judge, one was assigned
to each chef. The guest judges ranged from legislators like
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Representative Charles Brunner to
pork producers like MPPA Board of
Directors member Brian Pridgeon.
This engagement, along with the
opportunity for spectators to sample
the chef’s dishes after judging, made
for a delicious and palate-enticing

event!

This year was a first for the Below, seated left
sponsorship and involvement of the to right, Jim Morse,
Michigan Allied Poultry Association Amanda Smith

and the Michigan Grape and Wine
Industry Council. As a part of the
collaboration, the Michigan Grape
and Wine Industry Council selected

Charles Brunner,
and Gordon Wenk.
Standing, Chef
Eric Batten.

Council also sponsored a wine sampling of a
variety of award-winning Michigan Wines for the
evening’s attendees.

Over the years, Michigan pork producers
’ 1 have donated funds to the Food Bank Council
'., = ~4 of Michigan to help feed those in need. This
' year MPPA continued their support by giving
$2500 to purchase pork products along with a
Michigan wines that the chefs could bag of pork-themed grocery items. The donations were accepted by the

L .

choose to pair with their meal. Food Bank Council of Michigan’s Executive Director, Phillip Knight, who
The Pork and Wine Pairing award gave a short speech thanking Michigan’s pig farmers for their continued
was given to Chef Jaydon Allen generosity.

from Burcham Hills Retirement
Community in East Lansing with
his dish Porchette Steak paired with
Chateau Grand Traverse Gamay
Noir wine. As winner, he received

a selection of Michigan wines. The
Michigan Grape and Wine Industry
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Other participating chefs included lan Ramirez from Creative Dining
Services in Grand Rapids; Joe Coudron from Bravo Restaurant in
Kalamazoo; Jimmy Hill from Saffron Café in Coldwater; Jodan Cox from
the Muskegon Country Club in Muskegon; and Robert Shipman from The
English Inn in Lansing. ™™
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't could bbe worsel

ecent sinking market prices have accounted for some grim
pig farmers of late. Even though I’'m not really thrilled about
the current market, there is always a part of me that thinks

- it could be worse. America’s pig farmers export over 25
percent of their product, which has boosted the value of pork
and opportunities for niche product sales. Unfortunately, exporting a large
amount of product also leaves us vulnerable to being devastated by trade
shutdowns.

Events like the recent port shutdown on the West coast and the
nationwide spread of PED have served as great reminders about the potential
cost of a foreign animal disease (FAD) outbreak like Foot and Mouth Disease
or Classical Swine Fever.

While FAD events may not be top of mind for farmers, we need to make
sure that we are doing everything we can to keep the door to trade and
product movement open. There are many things that we can do now to
prepare for a future FAD crisis.

| recently went through an “exercise audit” developed by Dr. Dale
Rozeboom, Michigan State University, and a team currently working on
the Michigan Secure Pork Supply (MSPS) plan using research funding from
MPPA. As a part of the exercise, | was asked a series of questions about my
farm detailing my biosecurity practices, employee training, pig movement
patterns, among other things. During the audit, a lot of things were brought
to my attention that | was going to have to address in order to participate
in a program like MSPS, whose goal is to help producers continue to move
pigs during a FAD event by assuring authorities that their premises would
continue to be disease free.

There a several steps we can all take as pig farmers to protect our
businesses and assist our industry:

Premise Identification

Each farm site separated by more than a quarter of a mile on your
operation should have its own National Premise Identification Number (PIN).
PINs can be obtained by calling the Michigan Department of Agriculture and
Rural Development, 1-800-292-3939. If your premise has been through the
Pork Quality Assurance Plus’ Site-Assessment component, it should already
have a National PIN. Another component of PINs is making sure they are
included on all your paperwork; you can even obtain a bar code on pork.org
to include with your lab samples. If you receive pigs from another operation,
they should be including their PIN on the paperwork you receive as well. PINs
will help authorities identify farms and associate lab results faster in a disease
outbreak. PINs are required to participate in secure pork plans like MSPS.

Michigan Pork Producers Association



Electronic Records

Another component of
preparation is the electronic filing
of records. Records like health
certificates, pig movement and
inventories help officials verify
that your premise is not harboring
disease in a FAD event. It is of
utmost importance to keep all
types of records, even records of
when employees were trained on
biosecurity and health monitoring,
but some records will need to be
converted to an electronic format for
ease of access in an emergency.

Biosecurity

As I've said in past articles,
biosecurity is a process of
continuous improvement- like many
things in pork production.
There are always ways to
tighten up biosecurity, but
there are some things we can
work on now to make sure we
are prepared in the future.

Excluding rats and other
animals from our barns is one.
Developing a protocol for
baiting (where, what type, how
often), following guidelines
encouraged by PQA Plus and
making sure that your protocol is
effective.

Another way to improve
biosecurity is by creating and
maintaining your Line of Separation
(LOS), also known as a Restricted
Access Zone (RAZ). This sometimes

physical line denotes the boundary
of where non-biosecure people, tools
and vehicles need to work outside.
To cross the line, you would need to
go through a biosecurity procedure,
like showering in. Once inside, those
people, tools or vehicles don’t leave
the LOS/RAZ and come back inside
without repeating the biosecurity
procedure.

There is also another area you
can work on developing called the
Perimeter Buffer Area (PBS), also
known as the Controlled Access
Zone (CAZ). The PBA/CAZ just
makes yet another boundary, which
restricts movement of potential
disease vectors and is usually a large
area outside of the LOS/RAZ marked
by driveways or fences.

A4 While FAD events may
not be top of mind for
farmers, we need to make
sure that we are doing
everything we can to keep
the door to trade and
product movement open.

These are just a few steps that
can increase your preparedness for
possible FAD events in the future.
There are many other procedures
that producers will need to
implement in order to move pigs
within a reasonable timeframe
during a FAD.

SWINE VETERINARY SERVICES OF MICHIGAN
*Partner of 4 Star Veterinary Services™*
60 Veterans Dr. #7, Holland, M1 49423
616-355-PIGS (7447) FAX 616-355-7110
James A. Kober, D.V.M., MS

svsmi(@sbcglobal.net
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Sometimes it can be
overwhelming, but that’s what
farmers excel at, taking a huge,
demanding task, like providing
the world with quality foodstuffs,
and problem-solving at every turn.
Farmers also have the assistance of
organizations like the National Pork
Board (NPB) and the National Pork
Producers Council (NPPC) that are
always in the process of working on
our behalf to help us problem-solve
future crises.

NPB has been collaborating

to develop a Secure Pork Supply
plan and continues to do extensive
research on how diseases are
spread from farm to farm. The
Checkoff money contributed by
U.S. pig farmers directly supports

the industry finding ways to

deal with issues that challenge

producers on a daily basis.

NPPC, whose efforts are
supported by voluntary
contributions by producers
has done, and continues to do,
significant trade relations and

lobbying work on behalf
of all U.S. pig farmers.

It is important that we
continue to invest in NPPC so
that it can continue to work on
negotiations, like the Trans Pacific
Partnership (TPP) and prevent U.S.
pork products from being unfairly
targeted by future trade partners.

We have a long road ahead
of us, but | think the path is very
clear. We have to work together
as an industry to prepare for
future disasters. So while | may be
unhappy with the current prices
that my hogs are receiving, it really
could be worse.
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As | See It

"Good things often come to
those that wait”

he announcement in December that a fresh pork processing
facility would be built in Coldwater (see article on page 12) was,
without question, the most exciting news | have heard for awhile.
It’s exciting for Michigan, but it’s also exciting for the entire pork
industry and especially for Eastern Corn Belt producers. For the
past couple years, economists have cautioned that the industry could, similar
to 1998, find itself in a situation where there would not be enough slaughter
capacity to handle the number of hogs being produced if some additional
capacity didn’t come online in the future. This, coupled with the fact that
some of the older pork packing facilities need to either be upgraded or
replaced, was starting to be cause for concern.

December’s announcement will ease this concern a bit, but it is likely that
another facility, and possibly even two, may yet be constructed sometime
in the future. If all of this construction would have occurred farther west in
closer proximity to the more concentrated production areas, it certainly would
not have bode well for producers in this part of the country. Prior to Thorn
Apple Valley closing in 1998, the Eastern Corn Belt hog market was typically
higher than the Western Corn Belt. In reality, this made sense since processors
in the Eastern Corn Belt were closer to the major east coast population
centers where a large portion of the product was distributed. With the closure
of Thorn Apple Valley and other processors in this part of the country, the
Eastern Corn Belt market eventually transitioned to being lower than in the
west. This was primarily a result of more processors competing for the supply
of hogs farther west.

After Thorn Apple closed, a number of efforts were initiated over the
years to attract another major processor to locate in Michigan. None were
successful and | had pretty much resigned myself to the fact that Michigan
producers would have to continue operating at a competitive disadvantage
by having to ship all of their hogs out of the state to be processed. In fact,
when Clemens Food Group announced it would be coming to Michigan to
build a facility, | commented that | had begun to think | would never live
long enough to see something of this magnitude happen here. However,
much of the credit for bringing this about needs to go to the producers
from Michigan, Ohio and Indiana who came together and had the vision,
foresight, business acumen and persistence to make this happen. Five of the
producers are from Michigan and, although the producer investors will be

Michigan Pork Producers Association



providing around 80 percent of the
hogs needed at the facility initially,
Clemens has announced it will still
need to purchase 20 percent of
the hogs necessary for the plant’s
10,000-plus daily requirement from
the open market. And, producers
need to understand that even if
they never sell a single hog to this
new facility, it will still benefit them.
Another processor competing for
the supply of hogs in this part of
the country will be an asset to all
producers
regardless
whether they
ever sell this
plant a single
pig directly.
And, for those
that don’t
remember
1998, | hope we

never again experience a time in this

industry where not enough shackle
space to handle the supply of hogs
produced exists. That was truly a
train wreck that | hope producers
will in no way ever again have to
endure as it bankrupted some and
forced countless others to go out
of the business entirely. The other
positive from this announcement

is that Clemens Food Group is a
family-owned business that has

a track record of success going
back to the 1890s. They have been
a stable player in the industry

and are currently the 9th largest
pork processing company in the
country. When the new plant, which
is expected to open sometime in
2017, becomes operational, it will
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move Clemens up to about the same
daily slaughter capacity as Triumph
Foods which currently ranks 6th
among the list of pork processors

in the U.S. Clemens has indicated
that it may possibly move to a
second shift at the Michigan plant
somewhere down the road and, if
that happens, it would move them
up to daily slaughter capacity just
below Hormel Foods which currently
ranks 5th.

'/ Any way you view
it, getting a major
pork processor in

Michigan is a big deal.

/4

Any way you view it, getting a
major pork processor in Michigan
is a big deal. It will also benefit the
state’s corn and soybean farmers

Production Tested F1
Hampshire Duroc, Yorkshire,
F1 Service Age Boars

Open, F1 & Purebred Gilts
Fresh Semen Available
Delivery Available

and a host of other businesses that
will gain from the $255.7 million
capital investment in this facility; not
to mention the 800 to 900 new jobs
the plant will create.

As many of you know, | began
my career with Swift and Company
and maybe that experience is what
makes me so excited about this
new chapter for the Michigan pork
industry. | know there has often
been a love-hate relationship with
packers, but | think we have started
to move beyond that and realize
how much we need each other to be
successful. My initial exposure to the
Clemens family and management
personnel has certainly reinforced
my conclusion that they understand
the importance of this relationship
and want to foster it. As the saying
goes, “good things often come
to those that wait” and Michigan
producers have waited a long time
for this ‘good thing’ to come. ™=

Quality 4H & FFA Show Pigs Available Jim

Cassopolis, Ml 49031
Dennis Wooden

(269) 445-8066

(517) 937-5568 (mobile)
dkswine@yahoo.com
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2015 Michigan Pork and Poultry Symposium a Success!

n February 19, 2015, the Michigan Pork Producers Association and the Michigan Allied Poultry
Industries joined efforts with Michigan State University Extension to host the first ever Michigan
Pork and Poultry Symposium. “Pleasing our Customer” was the theme for this event. The goal of the
symposium was to provide producers with knowledge that will help them provide a growing human
population an environmentally-safe, socially-acceptable, low-cost source of meat.

The symposium began with welcomes from Dr. James Averill, MDARD State Veterinarian and Dr. George Smith,
Associate Director of MSU AgBioResearch. Following, nearly 180 attendees heard from the first featured speaker, Dr.
Henry Turlington, Director, Quality & Manufacturing Regulatory Affairs for the American Feed Ingredient Association.
Dr. Turlington explained the Food Safety Modernization Act (FSMA). This law was signed in January of 2011 and hazard
analysis and preventive control regulation for animal food will be finalized by August 30, 2015. He described how this
law will provide the U.S. Food and Drug Administration with sweeping new authorities and requirements for feed
manufactures, and ultimately possible greater responsibilities and costs for farmers.

In the second presentation of the day, Dr. Bernie Erven (pictured left), Professor Emeritus from The Ohio State
University, talked about how a “farm’s success depends to

a great extent on getting things done through people.” He
subsequently shared with attendees that “Your farm’s culture
(how you act and what you value) helps positively direct
employees and family. Teamwork, self-motivation, self-discipline
and trust can be improved.”

The morning session ended with Mr. Mark McCully,
Vice-President, Certified Angus Beef LLC, talking about the
success in developing the Certified Angus Beef brand and
in doing so encouraged pork and poultry producers to think
about how to build trust with different target audiences such as
wholesalers, retailers, chefs and the culinary community, food
media, academia, and government.

At noon, attendees were treated to a delicious, pork and
poultry lunch prepared by the Lansing Center’s culinary staff,
and a challenge by Carla Wardin of the U.S. Farmers & Ranchers
Alliance, the luncheon speaker, to “break the stereotype” and reach out to consumers to show them what farming
really looks like.

During the Awards Luncheon, five individuals were recognized for their excellence in pork production and
contributions to the pork industry. MPPA’s highest honor, the Distinguished Service Award went to Pete Blauwiekel
(pictured page 11, top right, left to right: Chad and Beth (Blauwiekel) Gruden; wife Brenda, Pete; and Joe and
Elizabeth Blauwiekel), of Fowler. Blauwiekel was a member of the MPPA Board of Directors and has made significant
contributions to the industry through his work with youth, on NPPC committees and involvement with the preservation
of the Pork Checkoff through litigation against the USDA.

Another honor went to current MPPA President, Fred Walcott (pictured page 11 top left with wife Patti), of Valley
View Pork, Allendale. Walcott was given the Master Pork Producer Award, and was applauded for his excellent work
with his contract growers and employees.

MPPA also awarded Jake Vance (pictured page 11 bottom left with Kris Duflo) of Circle K Family Farms LLC the Swine
Herd Manager Award and the Contract Grower Award went to Jordan Haynes (pictured page 11 bottom right with Lee
Carte), of High Lean Pork/Huron Pork.

In the afternoon, the findings of recent, applied research projects at MSU were shared in specie-specific (turkey,
laying hens, and swine) breakout sessions. Mixed into these presentations, were talks by a few other invited guest
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speakers. Notably, both pork
and turkey producers heard
from Dr. Susan Watkins,
Extension Specialist from the
University of Arkansas, “that
good water quality is essential
for good animal performance.
Unfortunately it is rarely given
consideration on the farm. Water
quality is impacted by many
factors such as products used
and natural contaminants. Water
system sanitation is essential for
health.”

In another ‘timely’
presentation for pork producers,
Robert M. “Bob” Ruth, President
Country View Family Farms
was present to talk and answer

guestions about the plans for the
new Coldwater pork processing plant in Michigan.

The 2015 Michigan Pork and Poultry Symposium
successfully provided pork and poultry farmers from around
the state information about their ever-changing industries.
Valuable impact is anticipated in the future as farmers take

back information from the symposium to continue to create
positive company culture, judicious animal health care decisions
and take time to engage with their consumers. This event was also
made in part by many industry sponsors (see page 36). P
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Fresh Pork Processing Facllity to

he Michigan Economic Development Corporation announced on December 16%" that the Michigan Strategic
Fund had approved actions to support construction of a new fresh pork processing facility in Coldwater.
The project is expected to generate $255.7 million in total capital investment and create more than 800
new jobs in Michigan.

The Clemens Food Group, based in Hatfield, Penn., has partnered with a group of family-owned pork
producers, five of whom are from Michigan, to build a 550,000 square-foot facility that will be capable of processing
10,000 hogs daily when the plant

opens in late 2017 or early 2018.

“This is exciting news for not only the
pork industry, but all of agriculture
and the state’s economy,” said Sam
Hines, Executive Vice President

of the Michigan Pork Producers
Association, the East Lansing-based
trade group representing the

state’s 2,100 pig farmers.

A decade of returning cash to members...

“When Thorn Apple Valley in Detroit
closed in 1998, it was the seventh
largest pork processing facility

in the country. Since that time,
Michigan producers have operated
at a competitive disadvantage by
having to ship all of their hogs out
of the state to be processed.”

MORE THAN LENDING-

At GreenStone, customers are celebrating
because for the tenth straight year, they
are putting cash in their pockets. This
year alone, we are returning a record
$36.2 million...but don’t take our word
for it, just ask one of our 23,000 plus
members who over the past decade have
received checks totaling $200 million.

Cash back, it is just one of the many
benefits of GreenStone.

800-444-FARM

(GreenStone’

FARM CREDIT SERVICES

www.greenstonefcs.com

Despite this, Hines says Michigan
producers have maintained

a steady level of production
consistently producing around

2 million hogs annually. “A new
state of the art processing plant is
great news for the pork industry,
but it’s also great news for

FOR SALE

Chester Whites, Durocs
Hampshires, Yorkshire
Boars, Gilts & Club Pigs

Will Deliver

Brucellosis Free Herd No. 16

Morrow & Parent
FARM

6724 Baker Rd., Bridgeport, Ml 48722
(989) 777-1334 or (989) 777-1934
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be Built in Coldwater

the state’s corn and soybean farmers and a host of other businesses that
will benefit from the economic activity created by this new investment.”

The initiative to locate a pork processing facility in Michigan has been ongoing for
several years. The project was led by a group of Michigan pork producers who joined
with the state to conduct a feasibility study on the viability of locating a facility

in Michigan. The study confirmed opportunities such as increased demand in the

global pork market, the -
lack of similar resources v
currently available in _

the state, accessibility : = 1 =
to a large portion of ' ' <
U.S. consumers and
transportation benefits.

Michigan currently ranks
13th among the states
in pork production. The
state’s 2 million market
hogs generated $356
million in cash receipts in
2012 and $600 million in
total economic activity.
Michigan pork production
businesses employ 8,800 Pictured above are many
people directly and total employment from hog production is estimated at 10,800. of the people responsible
for bringing the fresh
pork processing plant
to Coldwater, Mich.

The pork industry plays an important role in Michigan’s overall food and agriculture
economy. Pork production in the state requires 836,000 tons of feed - representing
approximately 6.8 percent of the corn raised and 8.8 percent of the soybeans
grown in Michigan. “Livestock production is the largest single market for Michigan
corn and soybean growers and the pork industry makes-up a large portion of that
market,” Hines says.

According to

CLEMENS s
most consumed
Food M TP meat in the world
representing 42
percent of global
meat consumption
with the remainder

of the protein market divided among beef, lamb, poultry and seafood.

Currently, nearly one of every three hogs produced in the United States is exported
and worldwide demand for pork is expected to continue escalating as incomes
improve in developing countries. China is the world’s largest producer and

consumer of pork representing nearly half of worldwide pork production in 2014. ==
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he Michigan State University (MSU) College of Agriculture
and Natural Resources (CANR) is pleased to announce that
Ron Bates has been named Director of the MSU Extension
Agriculture and Agribusiness Institute. He will assume the

By: Ray Hammerschmidt, role on April 1, 2015.

Interim Director, MSU Extension

Dr. Bates began his career as an Assistant Professor with the Animal
Science Department at the University of Missouri in 1986 and was
promoted to Associate Professor in 1992. He worked for Osborne
Industries as Technical Director for 18 months before arriving at MSU’s
Animal Science Department as an Assistant Professor in 1996. He was
promoted to Associate Professor in 2003 and Professor in 2011. In every
academic position, he has had Extension as his primary appointment. He
received a Bachelor’s degree in Animal Husbandry from Delaware Valley
College, a Master’s (Animal Science) and a Ph.D. (Animal Breeding) both
from Oklahoma State University.

Since joining the MSU team, Dr. Bates has received numerous awards,
including the Michigan Association of Extension Agent’s Outstanding
Extension Specialist Award in 2011.

Upon accepting this appointment, Dr. Bates said, “It is my privilege
to serve in this capacity continuing the important and excellent work
done statewide by Extension Educators, who provide a trusted source
of research and need-based, unbiased educational programs, tools and
information to our important and varied partners, stakeholders and

£/ )
L1 clientele.”
.

We are pleased to have Dr. Bates join the administrative team for MSU
Extension. Special thanks to the search committee of Julie Chapin,
Chris Difonzo, Tom Guthrie, Michael Krauch, Dennis Pennington and
chaired by Jim Kells for helping us through the selection process. ™™

Ron Bates, recently named Director
of the MSU Extension Agriculture
and Agribusiness Institute

High Lean Pork

BREEDING STOCK

Choice Genetics Gilts Available

* GPK 35
* GPK 34
*+ GPK 33
Contact:
Lee Carte *Consistent Availability:
High Lean Pork *PPRS Negative, Myco Negative
1652 11 Mile Road *Multi-age, Multi-weight

RemUcRhIlgREsS *Herd health profile and vet to vet

989.967.3669 consultations available
Icarte@sietsemafarms.com
L — L —

www.sietsemafarms.com C

wm
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A BETTER GRIND STARTS
WITH A BETTER MILL.

r i
PICK YOUR PARTICLE SIZE.
OUR MILLS CAN
HANDLE ANYTHING.

PLUS, GET MULTIPLE GRINDS
FROM THE SAME MACHINE
WITH ON-THE-FLY

L ROLL ADJUSTMENT.

// contact sales@rmsroller-grinder.com // 877-397-9007 // 605-368-9007
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New Michigan Youth Zoonotic Education Resources
By: Julie Thelen, MSU Extension

early every animal and human becomes sick at some point. When an ilness is caused by a pathogen,
it can spread quickly through a herd or flock, or from animal to human or human to animal. So, how
do we teach youth about the concerns involving both human and animal health? The new zoonotic
curriculum developed for Michigan 4-H youth is one answer.

Michigan 4-H and Michigan State University Extension are currently distributing the Be A “Zoonotic”
Disease Detective bulletin to over 50,000 Michigan 4-H members enrolled in clubs. Michigan FFA members recently
received their electronic copy.

This educational piece is being provided to youth as part of the $20,000 grant received from the Council of State
and Territorial Epidemiologists and Centers for Disease Control and Prevention. The grant has provided an educational
program that will implement two
strategies with the intent to increase
awareness of zoonotic diseases and

(L a 1D the possible health risks. Strategy
Z@@ml @E‘] 0 one is the distribution and use of the
]D . ]D S Be A “Zoonotic” Disease Detective in
IS 6&156 @E@@t‘q ' both print and electronic forms. This

4H1671

8-page bulletin is also available as a
downloadable PDF with an answer
sheet from the MSU Extension website
and the Michigan 4-H website.

The second strategy is the creation
of the Zoonotic Disease Educational
Tool Kits. More than 1,900 kits will
be delivered to 4-H volunteers, FFA
advisors and Michigan Association
of Fairs & Exhibitions members. The
objective is for the kits to be utilized
during classes, workshops, 4-H club
meetings and other agricultural literacy
events. These kits reinforce the content
from the bulletins and include three
complete Animal Science Anywhere
lesson plans with supplies to complete
each of the lessons. These lesson
plans will discuss the basic, practical
application of good biosecurity
principles and practices; definitions and
differences of common pathogens; and
important vocabulary for understanding
human and animal health. The lessons
Michigan 4-H are flexible, providing adaptations for
Youth Development various locations, ages and audiences.

Age County

4-H Club or Group MICHIGAN STATE | Extension If you would like to use a kit, simply
download the Animal Science Anywhere
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lessons located on the Michigan 4-H
webpage and purchase your needed
supplies! Teach the lessons as is,

or try something different as each
lesson features an Adaptations and
Extension portion to provide you
with additional ideas.

The goal of this grant funded
project is to improve youth
awareness and understanding of
zoonotic disease transmission and
motivate them to take precautions,
and encourage development in the
life skills of personal safety and
disease prevention. Youth will be
actively engaged in the learning and
discovery process in both strategies;
learning by doing. The goal is for
these new resources to increase
conversations and understanding
related to human and animal health,
while also increasing prevention
methods used by youth and adults.

For additional information about
the Michigan youth zoonotic disease
resources, visit the Michigan 4-H
Zoonotic Disease page or the MSU
Extension website for animal science
content at http://4h.msue.msu.
edu/resources/resource/zoonotic_
disease.

The grant is in cooperation
with MSU Extension, the Michigan
Department of Agriculture and
Rural Development, the Michigan
Department of Community Health
and the MSU College of Veterinary
Medicine.
This article was originally published
by Michigan State University
Extension. For more information,
visit htto;/www.msue.msu.edu.
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On January 30-31 a total of 206 participants,
with 251 pigs, took part in the 2015 Green and
White Education Fair and Show. The show kicked
off Friday evening with an educational program
taught by MSU Veterinarian student Scott Kramer.
The program taught the 107 attendees, how

necropsy’s are used by veterinarians. After the
program, there was a showmanship clinic taught
by this year’'s Green and White judge, Matt Asmus
from Lafayette, Indiana.

Saturday featured a variety of classes and
competitions including, new to this year, a breeds
division for registered hogs. Other classes included
futurity, showmanship and market classes.
Participants of all ages participated in educational
competitions like Quizbowl, Skillathon and Essay.
This allows kids to not only showcase their animal
expertise, but also all of their accumulated swine
knowledge.

MPPA would like to thank all of the volunteers
who helped make the day a success and look
forward to seeing you all next year!




By: Ted Ferris, MSU Extension,
Department of Animal Science;
and Nancy Thelen and Ashley
Kuschel, MSU Extension
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hat do consumers think once they

have been on a modern crop farm? A
Breakfast on the Farm (BOTF) event held
in 2013 on the Humm family crop farmin
Michigan’s Gratiot County hosted 2,400
participants. Over 400 farmers, family members, organization
representatives and agribusiness professionals volunteered to
staff the large event coordinated by Michigan State University
(MSU) Extension. Exit surveys and online follow up surveys show
this educational tour impacted the impression and knowledge of
those who attended.

For 76 percent of the participants surveyed, this was their
first BOTF event, while 43 percent indicated this was their first
time on a modern crop farm in 20 years. Individuals responding
to our exit survey as they left the event (n=206) indicated they
have a better understanding of crop production, are more
knowledgeable about technology used to produce crops and are
more confident in modern food production.

When it comes to knowledge about crop production, 57
percent strongly agreed and 21 percent agreed they are more
knowledgeable about the use of technology in crop production.
Also, 35 percent strongly agreed and 24 percent agreed they
have a better understanding of genetically modified
seeds while 4 percent disagreed and 6 percent
strongly disagreed (Fig. I page 19). Seventeen
percent indicated they already understood
genetically modified seeds. These are individuals
who work in agriculture or are more familiar with this
technology.

Better impressions

Although 33 percent strongly agreed or agreed
they hear negative comments about how food is
produced on modern farms, 52 percent strongly
agreed and 26 percent agreed their visit increased
their confidence in modern food production.
While 12 percent indicated they were already
confident, 6 percent either disagreed or strongly
disagreed the tour increased their confidence.
While a greater percentage (45 percent) of online
survey respondents indicated they heard negative
comments about modern food production, 31
percent strongly agreed and 48 percent agreed as a result of
their farm tour, their general impression about modern crop
farming has improved.

The online survey conducted a few months after the tour
included a much smaller sample of respondents with 29 of
100 participants providing emails responding to the survey.

Michigan Pork Producers Association



Thirty-nine percent of the online survey
respondents indicated their level of trust in
food production on modern farms was high
or very high before their tour, which shifted
to 67 percent after their tour.

Tours continues to build trust

To the online survey question, “My level
of trust that crop farmers will do the right
thing with regard to safe guarding grains
used in food production was,” the mean
response before was 3.2 and 3.7 after the
tour. This significant difference translates
into 32 percent with a high or very high
level of trust before and 59 percent with a
high or very high level of trust after.

When asked, “As a result of my farm
tour, my trust in grains (corn, soybeans,
wheat, oats) as a safe food has increased,
35 percent of respondents to the online
surveys neither agreed or disagreed,
meaning their trust did not change, while 45 percent
agreed and 21 percent strongly agreed with this
statement. For 56 percent, their trust in farmers as
a source of information about food production also
increased.

il

The level of trust participants had regarding
crop farmers doing the right things to care for the
environment shifted from 37 percent with high trust
before to 58 percent after in the online survey. This
translated to a mean response of 3.1 before and 3.7 after.
Fifty percent strongly agreed and 25 percent agreed
to a similar statement on the exit survey, “As a result
of today’s tour, my trust in farmers caring for the land
and environment has increased.” Only 5 percent did not
agree to this statement.

A change in behavior

Since consumers hear mixed messages in the media
and from other sources about modern food production,
we asked respondents to the online survey if, as a result
of their farm tour, they were more likely to disregard
negative comments they hear regarding how food is
produced on modern farms. Only 3 percent disagreed
while 35 percent agreed and 31 percent strongly agreed.
When asked, “Are you more or less likely to buy grain
products such as those produced with corn, soybeans,
oats or wheat?” 44 percent responded they were more
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Figure 1. Participants’ level of agreement,

on a five-point scale, that they have a better

understanding of genetically modified seeds

as a result of their educational tour.

likely and 12 percent much more likely to purchase grain
products. In another question, 16 percent indicated they
had increased their purchases of products with grains
since their tour, 76 percent had no change, 8 percent did
not know and none indicated they decreased purchases
as a result of their tour.

Summary

Educational farm tours are providing the consumer
an opportunity to see how modern farms work and to
interact with producers and agribusiness professionals.
Those visiting crop farms learn about technologies
used, even gain a better understanding of controversial
technology such as genetically modified seeds and
come away with a great sense of trust in modern food
production and the farmers who produce their food.

For the past three years MPPA has joined BOTF in
their mission to engage with consumers by bringing
the “little pig barn” to BOTF events. The barn not only
sparks conversations with attendees, but also gives
pig farmers a chance to talk with consumers in their
community. To find a BOTF near you, see page 31, the
“Calendar of Events” for upcoming events.

This article was originally published by
Michigan State University Extension. For more
information, visit http./www.msue.msu.edu. ™
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M-AAA Awards More Than $600K
N Grants for MSU Animal Agriculture Research

By: Tonia DuMont, MSU Agbioresearch

eventeen Michigan State University (MSU)
researchers and Extension outreach and
education specialists have received more
than $600,000 in funding from the Michigan
Alliance for Animal Agriculture (M-AAA).

The M-AAA (formerly the Animal Agriculture Initiative)
is a partnership between Michigan’s animal agriculture
industries, the MSU College of Agriculture and Natural
Resources, MSU AgBioResearch and MSU Extension.

It focuses on advancing the state’s animal agriculture
economy by supporting applied research and outreach
efforts that address key issues identified by the industry.

The Michigan food and agriculture system contributes
roughly $100 billion annually to the state’s economy and
provides nearly 1 million jobs. About 37 percent of the
agricultural products sold are attributed to the animal

agriculture sector, so it is a critical component of
Michigan’s economy.

Thirty-six proposals, requesting approximately
$1.4 million, were submitted to M-AAA for
consideration in three categories: applied research,
Extension efforts and seed grants. All proposals
were required to identify anticipated benefits to
Michigan animal agriculture and to align with the
annual priorities of one or more of the following
animal agriculture stakeholder organizations:
Michigan Allied Poultry Industry, Michigan
Cattlemen’s Association, Michigan Department of
Agriculture and Rural Development , Michigan Farm
Bureau, Michigan Horse Industry, Michigan Milk
Producers Association, Michigan Pork Producers, or
Michigan Sheep Breeders Association.

NORTH AMERICA’SSMOSTRWIDELY

USED TERMINAL BOAR LINE:

SURPRISED? DON’T BE.

Did you figure the leading boar was from the company that rolls out line after line?

Truth is, the top boar isn’'t the result of acquisitions or crossing lines — it’s the product Q DNA

of rigorous, continuous improvement. It’s the Line 600 Duroc from DNA Genetics.

And from now on, that should surprise no one.
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Evaluation criteria included:

* Relevance to the Michigan

animal agriculture industry and

annual priorities.
* Potential long-term impact.
* Technical merit and feasibility.
* Investigator qualifications.

* Mechanisms to deliver
information generated to
relevant commodity groups.

* Leverage of external and other
funding sources and extent of

partnering with Michigan animal

agriculture industries.

Seventeen projects, totaling

$630,780, were selected for funding.
The proposals address issues related

to workforce education, nutrient
management, health and welfare,

sustainability and profitability across
beef, dairy, horse, poultry, sheep and

or swine industries.

George Smith, MSU
AgBioResearch acting associate
director, is in charge of
administering the M-AAA grants
program.

“These M-AAA research and
Extension projects continue to
exemplify the strong history of
successful partnerships between
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the Michigan animal agriculture
commodity groups and MSU to
help grow the animal agriculture
economy, enhance employment
opportunities, and build economic
vitality and sustainability for

the entire state,” Smith said.
“Michigan’s relatively stable
climate, the availability of water
and locally produced feedstuffs,
and the progressive nature of its
animal agriculture producers are
foundational to the strength of
this partnership and our collective
goals.”

This article was originally published
by Michigan State University
Extension. For more information,
visit http./www.msue.msu.edu ==
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A Perspective of
Stockpersons and the
Humane Euthanasia of Swine

By: Madonna Gemus-Benjamin and Scott
Kramer, Department of Large Animal Clinical
Sciences MSU College of Veterinary Medicine;
Alastair Bratton, Verus Health Alliance; and
Tina Conklin, MSU Extension

Introduction

As farmers, you are one percent of our population
who knows what it means to care for a living animal
meant for food. You are able to extend compassion and
respect to the animals in your care while making life
and death decisions on a daily basis. A farmer’s desire
to see their animals prosper and doing what is right for
the animal’s quality of life can create a “caring-killing”
paradox.

In this article, our intention is to provide our current
perspective on humane euthanasia for swine. Which
includes the role of the stockperson; the present choices
available; research on human characteristics and coping
strategies for the stockperson; and methods available
toward evolving the perceptions swine euthanasia, so
they are seen more as humane endings.

The Stockperson

A farm owner or employee, who works with livestock
such as pigs, is considered a “stockperson.” Notably,
high quality stockpeople working in pig production
raise the standard of animal performance and make the
business more successful (1). Studies have shown that
the successful stockpersons are conscientious, caring,
eager to learn, humble, careful observers, empathetic,
and have a positive attitude. All of these attributes
correlate to both improved productivity and animal
welfare.
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Understandably, stockpersons whose work involves
euthanasia of an animal, may experience significant
levels of grief and/or distress. A considerable amount
of research has been conducted among animal shelter
workers, veterinarians, and other animal caretakers
on their reactions to euthanasia. These studies have
revealed reactions of anger, sadness, fear, guilt,
depression and helplessness.

Surprisingly, there is limited scientific research on
how the pig stockperson feels about the euthanasia
process. One survey study (2) found that employees
prefer a method of euthanasia that is perceived as
less painful and stressful and were more accepting of
the task as long as the animal appeared sick. Women
and Spanish-speaking stockpersons were less positive
on the task of euthanizing pigs. It is interesting that
while most respondents of an employee survey did not
have a problem performing euthanasia, the longer an

employee’s job duties included euthanizing pigs, the less

willing he/she was to euthanize.

Experience would strongly suggest that people
who enjoy working on farms and are respectful toward
animals often have a difficult time making the timely
decision to euthanize. Terry Whiting in an article for
Livestockwelfare.com believes there are six human
barriers to euthanasia: holding onto the faint hope
of the animal recovering; ignorance; lack of training
and equipment; lack of empowerment; shirking or
repugnance of killing; and moral food conviction - an
abhorrence of wasting an animal for use as food (3).

We wonder if the way that a stockperson is
required to perform euthanasia might instill an inner
psychological conflict. In psychology terms, this is
known as cognitive dissonance, which is the mental
discomfort experienced by an individual who holds two
or more contradictory beliefs, ideas, or values at the
same time (3). When this is experienced, individuals
tend to become uncomfortable and they are motivated
to reduce this dissonance, as well as actively avoiding
situations and information, which might increase it .
In euthanasia, one of the outcomes of this dissonance
is that euthanasia, especially methods like Manual
Blunt Force Trauma (MBFT) are performed incorrectly.
With MBFT, frequently not enough force is used, or
employees did not stay to monitor the pig afterward.
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Because other employees are experiencing the same
dissonance and are dealing with it in similar ways, these
incorrect practices can become generally accepted in a
farm’s culture. This causes a deterioration in euthanasia
practices that can go unnoticed because the change
may not be easily recognized within the group of
employees all sharing in the dissonance. Eventually,
these practices can deteriorate to a point that we

might be surprised or shocked to see “normal” industry
practices on undercover expose.

Coping with euthanasia related stress

When dealing with this difficult but necessary
task, it is very important, that managers create a barn
culture where the stockpersons feel comfortable
voicing their attitudes and those who are unwilling to
perform euthanasia procedures on pigs should not be
forced to do so. The stockperson may find it difficult
to find others who can listen, without judgment. Often
in barns, there is an expectation of “toughness” and
stockpersons who struggle with euthanasia can fear
being seen in a negative way or not successful in their
work. Farm managers should observe their stockpeople
for signs of this aversion or reluctant exposure to
euthanasia, especially signs of dissatisfaction with the
work or careless handling of pigs.

Individually, we all find ways of coping with the stress
of euthanasia. A number of studies (5-8) have indicated
the possible ways that employees and stockpersons
managed that stress included:

* separation or avoiding euthanasia tasks
e wry humor

e recognition that euthanasia is humane, necessary
and important

e gained competence and confidence through
training that the euthanasia was done well

* acalling to a moral obligation to “do it correctly”
Stockpersons

Advances in science and technology continually
provide new opportunities as well as new products,
equipment and techniques for the swine industry.
While the recognition of a sick animal may seem like
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Appendix 1%

METHOD

SUCKLING

NURSERY

GROWER/FINISHER

MATURE

INITIAL COST

ONGOING COST

CONSTRAINTS

Controlled Blunt Force Trauma

Optimal for small pigs only

Carbon Dioxide

Optimal for small pigs only

Non-Penetrating Captive Bolt

Sl-|=

Most Likely a 2 step process*

Veterinary Anesthetic
Overdose

Requires Veterinary Oversight
and Proper Carcass Disposal

Penetrating Captive Bolt

Most Likely a 2 step process*®

Gun Shot

Firearm Usage

Electrocution-
Head Only or Head to Heart

Adequate Equipment and
Proper Power Supply
Most Likelya 2 step process*®

Appendix 2 #
Some proposed methods of euthanasia are unacceptable and include
strangulation, drowning and using an air embolism. These methods do not
comply with AVMA and AASV standards for humane euthanasia.

PROPOSED METHOD

REASON

Appendix 1 #

The table illustrates
suggested and
accepted methods for
humane euthanasia of
swine. (N=none, L=low,
M=medium, H=high).
Regardiess of the
procedure, staff must
be propertly trained on
the use of equipment,
proper restraint,
maintenance, safety,
and confirmation of
insensibility and death.
(*) - In some instances,
the initial method may
only stun the animal
and second step such
as exsanguination
(bleeding out), or
pithing (physical

UNACCEPTABLE
UNACCEPTABLE
UNACCEPTABLE

ANIMAL MUST BE RENDERED INSENSIBLE FIRST

TOO COSTLY

Strangulation destruction of the spinal

cord by a rod or cane)
may be required to fully
euthanize the animal.

Drowning
Air Embolism

Non-Anesthetic Drugs

Anesthetic Drugs

“second nature” to some, it is not to others. Through proper training we can help the stockperson to establish on-farm
protocols, decision trees, and “rules of thumb” on making the best decisions around euthanasia when the pig has little
or no chance of recovery.

Training:

According to the American Veterinary Medical Association (AVMA), timely humane euthanasia is recommended
for pigs when “death is a welcome event and continued existence is not an attractive option for the animal.” Some
veterinarians have suggested that employees are not always properly trained to recognize when an animal is losing
weight or getting sick. The following are “rule of thumb” characteristics may help stockpersons recognize when
euthanasia should be considered:

* |nadequate or minimal improvement after 2 days of intensive care.

* Pigs may exhibit extreme weakness or inability to eat or drink.

» Severely injured or non-ambulatory pigs with the inability to recover.

» Suffering from any infection or disease which fails to respond to treatment.

A 20-25% loss in total body weight resulting in a body condition score of 1.
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The National Pork Board (NPB) and the American
Association of Swine Veterinarians (AASV) have
provided a very thorough publication entitled, “On-farm
Euthanasia of Swine - Recommendations for the
Producer”(written materials are available through
NPB’s “pork store” or by contacting the Michigan
Pork Producers Association office) which provides
a description of 8 acceptable methods of swine
euthanasia for pigs of different weights summarized in
Appendix 1(9). It should also be noted that there are
proposed methods that should never be used as means
of euthanasia. These unacceptable or unwise methods
are presented in Appendix 2.

According to swine stockperson survey, employees
viewed euthanasia training as beneficial especially
when completed on-farm and by a company trainer.
An effective preparation for training stockpersons on
humane euthanasia requires a Euthanasia Action Plan
on each farm to improve timeliness of euthanasia and
reduce uncertainty in the method and skilled required
for euthanasia. All individuals conducting euthanasia
must be trained to be aware of the methods available,
perform the techniques with care, efficiency and
personal safety while avoiding additional fear or stress
on the animal. If you are uncertain of your current
practices and/or skills as a trainer or would appreciate
an on-farm evaluation, contact your local veterinarian or
extension agent for more information.

Demonstrate:

When choosing a tool, it must be kept in mind that
each method of euthanasia has limitations and some
have a degree of visual aesthetics that are unpleasant
to operators/observers. It is important to choose the
appropriate tool for these reasons when deciding on an
individual on-farm method. For example, the practice of
Manually Blunt Force Trauma (MBFT) is becoming less
tolerated by consumers, customers and stockpeople
of the pork industry. Sadler, Johnson and Millman have
recently published an excellent overview of alternative
methods to MBFT for piglets weighing up to 12 pounds
(10).

Alternatives to MBFT include captive bolt methods.
Based on recent studies, euthanasia of piglets during
the farrowing and nursery phase can be conducted
using a non-penetrating captive bolt method (NPCB)
developed in conjunction with the University of Guelph
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and Bock Industries. The barrel of the gun is placed flush

on the frontal bone, between the eyes, in the direction of
the tail. The conical shaped head of the bolt impacts the
skull, without breaking the skin, causing concussion and
brain damage, then retracts back to the original position.
The tool, the Zephyr - EXL has been shown to be highly
effective for euthanasia of both neonatal and older piglets
up to approximately 20 lbs (11-13). This is an advantage of
this technology as MBFT is not recommended for use on
pigs that weigh more than 11 Ibs. A penetrating captive bolt,
such as the Blitz gun, is less preferable for use in young pigs
due to concerns for operator safety and the unsightly open
wound left by the penetrating captive bolt. The Zephyr-EXL
allows for euthanasia of piglets in farrowing barns as well as
those transitioning into the nursery (that weigh less than 20
Ibs). Piglets classified as weak, lame, or having hernias at the
time within the first 4 weeks of movement into the nursery
are likely candidates for euthanasia.

Another advantage to the usage of Zephyr-EXL is that
the stockperson can use a 2 shot approach until they
are comfortable with the new technique, achieving rapid
insensibility and brain death while minimizing pain and
distress of the pigs. In one of the studies (13), 2 older piglets
required a second or repeat application of the NPCB. Since
the Zephyr-EXL does not require calibrating or reloading, the
2 shots can be fired quickly, with the second shot serving as
a precaution to ensure sustained insensibility until death in
99.3% of pigs (13).The average cost of the Zephyr-EXL, with
air compressor, is $1300.00.

Another concern within the studies was the ability for the
stockperson to properly place the NPCB gun flush against
the skull while restraining the pigs. Recognizing the need
for a restraining method that would reduce operator error
and increase safety while using NPCB guns, farms within
Alberta introduced a prototype restraining method that
appears to calm the pig while allowing safe restraint. The
restraint is modeled after the concept of slings. By using
mesh, netting or fencing, the pig can be placed such that
the belly is supported and legs are suspended. Based on our
observations, the pig is both calm and restrained within the
device (Photo 1, page 5) and the handler has adequate and
safe access to the pig to conduct humane euthanasia with
one or even two shots (Photo 2, page 5). For more usage
information on the Zephyr: bit.ly/ZephyrTool

*Please note that the NPCB device in these photos are with
a product similar to the Zephyr-EXL.

Page 4



Photo 1: Calm pig in simple restraining device Follow-up

Photo 2: Safety for handler during procedure The goal of euthanasia is that the loss of

e = consciousness or sensibility which should occur
within seconds. A pig is considered insensible (11)
when they (Photo 3 a,b,c):

* Lack a blink response when either the eyelid or
cornea is touched,

* Lack a response to a nose pinch
e Lack rhythmic breathing.

Our group has found that necropsies of
euthanized pigs help to tell a story of the underlying
conditions and allow a psychological justification that
the work of euthanasia was required.

An integral factor to reduce stress includes
supportive managers, owners and peers, allowing
stockpersons the opportunity to examine stressful
situations in a safe and confidential environment.
Safe environments can only be achieved when
there is an openness based on the culture and
values of the employees and an exchange of ideas
to ensure that the approaches adopted by the
farms are relevant and accepted. As an industry,
we communicate to consumers that “pig farmers
care” - as farm managers we need to make sure that
stockpeople know that “we care that you care.”

We must present humane euthanasia in a manner
that is factual and sensitive. We (swine people)
need to work to not only share our own concerns
but also listen and address those of our colleagues
and consumers. Just as the concepts of good
animal welfare are never static; the swine industry
is constantly collaborating and investigating new
dynamic solutions to improve our knowledge and
ability to best care for our pigs, including improved
Photo 3 (A, B, C) euthanasia techniques and support.
Determination of Conclusion
insensibility using : Despite their best efforts, stockpersons will
encounter situations in which the best option for the
pig is humane euthanasia. While industry-specific

A) blink response

B) nose pinch guidelines for humane euthanasia of swine do exist,
C) respiration rate the difficulty that a stockperson encounters lies
in not only correctly identifying the compromised
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animal but also in deciding when and whether to

treat or euthanize. We urge farmers to work with their
veterinarian and employees to establish an on-farm
euthanasia protocol for each phase of production to
alleviate any questions or anxiety regarding proper
euthanasia expectation. Several methods of euthanasia
are available and accepted by the AVMA and AASV.
Each method is unique and specific for distinct ages and
phases of production and ensures a humane end of life.
We must also support further and continued research
into hiring and keeping the best stockpeople and
continuing to seek production practices that ensure their

well-being as well as the pigs for which they provide care.

Prosperity for all!
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p
Contemporary Market Weights®

By: Ronald O. Bates, MSU and Thomas Guthrie, MSUE

Introduction

Over the last year the pork industry has experienced and is recovering from an outbreak of a novel disease Porcine
Epidemic Diarrhea virus (PEDv). For many farms that experienced PEDv, weeks of production were lost or drastically
reduced. This severely cut supply which caused price to rapidly increase. During the summer of 2014 the industry
witnessed record prices received for market pigs. With extra finishing space due to a reduction in pigs produced, a
relatively mild summer which caused growth rate to be better than normally experienced during summer, and high
market price, market weights increased to a greater degree than many would have foreseen. As average market
weights reached and sometimes surpassed 285 Ib, many have questioned if average market weights will continue to

push higher or drop back to recent

historical averages (Figure 1).
Figure 1. Historical Market Weights

Over the last two decades lean
growth and feed efficiency have
dramatically improved at heavier
market weights, which has resulted in
pigs remaining profitable at heavier
market weights. Most contemporary
terminal cross pigs are profitable at
heavier weights and with continued
selection for improved lean gain and
feed efficiency, pigs continue to be
relatively lean at heavier and heavier
weights. This article evaluates a few
scenarios regarding the marginal
profitability of heavy market weight
pigs.
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Adapted from the National Pork Board Quick Facts

Evaluation Methods

Optimum market weights were
calculated for three different scenarios with differing ration costs for the final ration to be fed to finishing pigs. An
existing Excel™ spreadsheet tool from Dr. John Lawrence, lowa State University was used and is available to pork
producers on the internet at http:/www.ipic.iastate.edu/software. In addition, the marketing information for an existing
packer marketing matrix was used. The buying program used was considered to be more favorable for heavy weight
pigs. Lean percent premiums and discounts along with possible sort loss were included in the calculations to determine
results applicable to contemporary pork production.

Assumptions

To complete these calculations, commercial prices were solicited for the last ration to be fed before marketing with
an estimated ration cost of $225/ton. A similar evaluation regarding market weight was conducted in December, 2010
(Bates et al., 2011). As a reference, the cost of the last ration that was used in that exercise for 2010 ($215/ton), was
included (Figure 2).

Reference to commercial products does not imply endorsement by the authors or Michigan State University.

Page 7 MSU Pork Quarterly



In addition, an Figure 2. Costs for the Final Finish Rafion
alternative priced

ration for December,
2014 was also included
($175/ton). The cost of

the alternative ration u@muluuuluuuluu T
was based on known . -
differences occurring
for ration costs across
Michigan pork producer
farms. Pig performance
used in this evaluation is
listed in Table 1.

Pigs were assumed
to grow 1.88 |b per day,
regardless of the final

weight in which they were Table 1. Pig Performance Assumptions
marketed. Pigs were not Item

considered for marketing Late Finishing Average Daily Gain, lb/day

until they reached Yield, %

258 Ib. Furthermore, it

Live Weight Base Price, $
was assumed that the Base Lean Percentage @ 258 |lb in 2010

decision to market pigs
would occur in weekly
increments. That is, if pigs
were not marketed at a
given weight, they would
be held for an additional
seven days. In addition it was assumed that space
was not limiting, such that pigs could be marketed
at any weight chosen without space concerns for

Base Lean Percentage @ 258 |b in 2014
Opportunity Cost per Pig Space, $
Downer/Dead %

Figure 3. Feed/Gain and Marginal
Feed to Gain for Finishing Pigs

~Entire Phase -+ Starting at 220

the rest of the production schedule. Furthermore, 4
it was also assumed that there would be a slight 3.8
increase (0.3 percent) in the percentage of dead

3.6 ——
or downer pigs observed if pigs were marketed at '

heavier weights.

Marginal feed efficiency as pigs increased
in weight was also estimated. Typically feed
efficiency is measured from pig placement, either
as a weaned pig or feeder pig, until reaching
market weight. However, to determine optimal
market weight it is critical to know what feed
efficiency is from two different ages or weights
that occur later in the growth phase (Figure 3).

Feed/Gain

Feed efficiency is illustrated in two ways.
The first is that feed efficiency is calculated for the entire growth phase to different end weights starting at 220
Ib. For instance, with an end weight of 220 Ib feed efficiency, measured as pounds of feed per pound of gain, is
approximately 2.5 for the entire growth phase. For an end weight of 290 Ib, feed efficiency is 2.9 for the entire growth
phase. The second way that feed efficiency is represented as marginal feed efficiency. That is the feed efficiency
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between two different weights, regardless of the feed efficiency up to the initial weight. For instance the
marginal feed efficiency from 220 to 230 Ib is approximately 3.3 |b feed per pound of gain while from 280 to
290 Ib; the marginal feed efficiency is approximately 3.7. Marginal feed efficiency was developed for each of the
beginning and ending weights evaluated adapting results from previous research completed at Michigan State
University (Edwards et al., 2006) and current industry averages.

Lean percentage also changed as pigs increased in weight. For example, the initial market weight evaluated
was 258 |b with an estimated lean percentage of 56 percent. When pigs were held for an additional week, their
subsequent end weight was 271 Ib (Table 2).

Feed efficiency for the additional week, measured as feed/gain, was 3.54 and at marketing their percent
lean was 56 percent. Utilizing a respective packer grid , no sort loss was in effect for 271 lb pigs. Moreover, each
carcass achieved an additional $2.54 per head in lean premium. Table 2 illustrates the information used for the
evaluation completed in 2010. This was included to demonstrate that there has been favorable change over

Table 2. Performance of Pigs Marketed at Increasing Weekly Market Weights

Beginning Weight

Item

271

284

ADG, Ib/day

1.88

1.88

End Weight, Ib

284

297

Lean, % in 2010

54.0

53.5

Lean, % in 2014

55.5

55

Marginal Feed/Gain in 2010

3.9

4.0

Marginal Feed/Gain in 2014

3.66

3.78

Yield, %

75

75

Change in Sort Loss, $/head

0

-2.96

Change in Lean Premium,
$/head in 2010

-0.99

Change in Lean Premium,
$/head in 2014

1.67

Figure 4. Change in Value From Present to Future Weight

WOk O O e R W OB oW m s

258-271

271-284

284-297

0.81

=

-1.65

297-310

® 5216/ton
m 5225/ton

5175/ton

time for percent lean and feed
efficiency.

Market Weight and Feed
Price

The results of the three
different feed price scenarios
are shown in Figure 4.

The results are reported as
the value change per head for
pigs kept to the heavier weight.
For example, for December,
2010 ($216/ton), if pigs were
marketed at 271 Ibs. they would
be worth $5.73 more than if they
were marketed at 258 Ibs. For
December, 2014, the pigs would
be worth $5.35 more per head
at 271 Ibs. than at 258 Ib. For the
scenario using the alternative
priced ration for 2014 ($175/
ton), pigs sold at 271 Ibs. would
worth $6.51 per head more than
if they were sold at 258 lbs. The
interpretation holds true for
each category. In this analysis
as long as the net variable
return remains above $0.00,
then with all things being equal
it is more profitable to sell pigs
at the heavier weight.

In this analysis, using the
December 2010 assumptions,
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it was evident that pigs should be sold as they neared 284 |bs. However, using the 2014 assumptions pigs could
be sold heavier and remain profitable. For the ration priced at $225 per ton, pigs remained profitable until they
neared 297 Ibs. For the lower priced ration at $175 per ton, pigs remained profitable at sale weights through 310
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Ibs. This implies that for the most part, even with relatively high priced feed and lower market price ($65/cwt, live
weight), it remains profitable to sell pigs at or above 300 |bs.

Optimum Weight when using partitioning agents

To further improve lean gain and feed efficiency, some producers use feed additives, such as Paylean™, marketed
by Elanco. Paylean has been reported to improve growth, feed efficiency, lean percentage and yield. To effectively
use Paylean, the ration, compared to typical finisher rations, must contain higher levels of amino acids to support the
increased lean gain, which may add additional cost to the ration. To evaluate how a feed additive such as Paylean
impacts the marginal profitability of selling pigs at heavier weights, a scenario was developed using both December,
2014 feed costs for the final ration. Table 3 shows the information used to complete this evaluation. Feed cost for the
two final finishing rations were increased by $25/ton to account for the inclusion of Paylean and increased levels of
amino acids.

This evaluation was conducted differently than those previously discussed. Initial weight was 245 Ibs. instead of
258 lbs., accounting for pig weight when Paylean was first included in the feed. In addition, average daily gain, feed
efficiency, percent lean and dressing percent were adjusted to resemble what would be expected to occur when
feeding Paylean over the four week scenario that was evaluated.

, Figure 5 : Table 3. °Performance of Pigs Marketed at Increasing Market Weights when fed Paylean™.
illustrates potential
returns of this Beginning Weight
hypothesized Item 261 276
Paylean scenario. ADG, Ib/day 2.14 2.0
End Weight, Ib 276 290
When feeding Lean, % 56.0 55.5
the Dec. 2014 ration Feed/Gain 3.2 3.45
at $250/ton ($225 Yield, % 75.5 75.5
+$25), pigs at 261 Change in Sort Loss, $/head 0 0
Ibs. were worth a Change in Lean Premium, $/head 2.50 0.54

net $6 more head

QENEEIWZER N  “Assumptions on Paylean performance from a summary of multiple studies. Cost/ton for the last

same was true for finishing ration was increased by $25/ton to cover the cost of additional nutrients and Paylean.
the rest of the
increasing weight

scenarios. Pigs Figure 5. Change in Value From Present to Future Weight with Paylean
marketed at 276
Ibs. were worth 7.16 6.93

$5.74 more per pig
than pigs at 261

6 : 5.74 |

Ibs. Pigs weighing

290 Ibs. were 427 #ns

worth $3.06 more L : = T ® Dec. 2014
per head than pigs 3.06 | : ® Dec. 2014 -A
weighing 276 Ibs. I

and pigs weighing

303 Ibs. were

worth $3.42 more ' i

per head than pigs | e b 1] |

weighing 290 Ibs. 245-261 261-276 276-290 290-303
When considering

the alternative

5.98 |
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Dec. 2014 feed price of $200/ton ($175+25) the results
showed that pigs at each increasing weight were worth
more than the previous weight considered. This implies
that when considering a conservative feed price and pig
performance, pigs marketed at heavier weights remain
profitable for pork producers.

Conclusion

Determining optimum market weight will differ from
farm to farm. Marketing decisions should be based on
lean growth potential, marginal feed efficiency through
heavier weights, the packer grid in which market pigs
are priced and space availability within the production
system. With continued improvement in lean gain
and feed efficiency to heavier market weights, market

weights will remain at or above current annual industry
averages, unless there are extreme increases in feed
prices or extreme declines in market price. Producers
should carefully evaluate optimum market weights to
improve profit potential and reduce risk.
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Summary of a Recent Evaluation of an AHP
Disinfectant to Inactivate PEDv in Swine Feces

By: Madonna Gemus-Benjamin, Department of Large Animal Clinical
Sciences MSU College of Veterinary Medicine

Recently the National Pork Board published a study
on the use of Accel™ (Accelerated Hydrogen Peroxide®
(AHP®)) in cold temperature environment (-10F) with
both a heavy and light fecal load and at standing times
of 40 and 60 minutes. A summary of those findings are
as such:

1. Both concentrations (1:16 and 1:32) of AHP
disinfectant in a 10% propylene glycol solution and
both contact times tested (40 minutes and 60
minutes) inactivated PEDv in the presence of light
and heavy fecal contamination.

2. When washing, disinfecting, and drying the

trailer are not possible; using, at minimum, a 1:32
concentration of AHP disinfectant in a 10% propylene
glycol solution with 40 minutes of contact time is

an effective alternative to reduce the risk of PEDv
transmission between groups.

MICHIGAN STATE

An earlier controlled study performed by a research
team at lowa State University demonstrated that under
simulated field conditions (those normally seen in swine
trailers) Accel was able to kill 100 percent of the PEDv in
the presence of both light and high (up to 25 percent)
amounts of fecal matter. Other benefits include the
fact that Accel is Hydrogen Peroxide based, therefore
does not require the use of PPE when being applied,
and is also environmentally friendly. Accel also acts as
a cleaner and does not normally require a pre-cleaning
step.

Accel is patented and manufactured by Virox
Technologies Inc. Farm Guard Products (http://
farmguardproducts.com). For more information, visit bit.
ly/AccelStudly.

UNIVERSITY
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All comments and suggestions should be directed to the:

AT QT T
(VST Pork Team
&\\ AL \\¢

Jerry May: Site selection and Enwronmem ,
(989) 875-5233, mayg@msu.edu i

Ron Bates: State Swine Specialist
(617) 432-1387, batesr@msu.edu

Dale Rozeboom: Extension Specialist
(617) 355-8398, rozeboom@msu.edu

Madonna Gemus-Benjamin:
Extension Swine Vet
(617) 614-8875, gemus@cvm.msu.edu

Tom Guthrie: South Central Pork Educator

Nutrition and Management v

(617) 788-4292, guthril9@msu.edu

Roger Betz: Southwest District Farm Mgt © Ithac-:a

Finance, Cash Flow, Business Analysis == ‘ Lansing

(269) 781-0784, betz@msu.edu Jackson f
y =3 © Marshall r

Beth Ferry: Southwest Pork Educator —3 O Cassopolis
Management, Quality Assurance Programs
(269) 445-4438, franzeli@msu.edu

. Want to stay updated on various MSU Extension topics? Sign up for news digests online!

Slgn Up for Visit bit.ly/MSUENews, and follow the prompts to get customized email digests. Digests
the Latest are electronic newsletters of recent articles published on the MSU Extension website. You
News for can unsubscribe or change your areas of interest anytime. The digests contain information
on categories including agriculture, business, community, family, food and health, lawn and
garden, 4-H and youth, and natural resources. Each category has multiple subcategories,
so subscribers can narrow down their choices to fit their specific interests.

Agriculture
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CHILE AGREES TO ELIMINATE
TRICHINAE TESTING REQUIREMENT

Chile has agreed to eliminate trichinae testing
requirements on chilled U.S. pork based on a USDA
certification that the pork originates from PQA Plus
farms. (PQA Plus® is an education and training program
run by the National Pork Board that certifies that hog
operations are meeting their commitments related
to animal well-being, food safety, worker safety and
environmental protection.) National Pork Producers
Council (NPPC) worked closely with U.S. and Chilean
officials for many years to eliminate the testing, which
artificially raises the cost of selling chilled pork.

The risk of getting trichinae from consuming U.S. pork
is less than 1in 300,000,000. Chile is one of the fastest
growing markets in the world for U.S. pork exports since
implementation of the U.S.-Chile Free Trade Agreement
(FTA) in 2004. U.S. pork sales to Chile have surged from
41 metric tons in 2003, the year before the FTA went
into effect, to 19,109 metric tons valued at more than
$49 million in 2014, making it the second largest South
American market after Colombia. Based on analysis
conducted by lowa State University economist Dermot
Hayes, NPPC expects pork exports to Chile to grow even
more now that the trichinae testing requirement has
been eliminated.

EXTENDING ANIMAL WELFARE LAW TO
RESEARCH ANIMALS PROBLEMATIC

Legislation backed by the Humane Society of the
United States could prohibit valuable research related
to raising and caring for livestock. The “Animal Welfare
in Agricultural Research Endeavors (AWARE) Act,” S.
388, sponsored by Sen. Corey Booker, D-N.J., and H.R.
746, sponsored by Rep. Earl Blumenauer, R-Ore., would
bring farm animals at federal research facilities under
the Animal Welfare Act (AWA) of 1966. That law requires

Page 22
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animal dealers and research facilities to follow strict
handling, care, treatment and transportation standards
promulgated by the U.S. Department of Agriculture.
Animals used in agricultural, production and research
were exempted from the law.

The “AWARE Act,” which was prompted by a New
York Times article that detailed alleged animal abuse
and neglect at a federal animal research center in
Nebraska, would eliminate that exemption. NPPC is
concerned that bringing research animals under the
AWA would limit researchers ability to conduct research
in a way that mirrors the conditions in which livestock
are actually raised. Strict controls on factors such as
temperature, housing and handling that likely would be
likely if agricultural research were brought under the
AWA cannot replicate the real-world environment of
farms and ranches. USDA Agricultural Research Service
programs already have safeguards in place to protect
animal welfare. NPPC also is urging lawmakers to put
off action on research facilities until USDA completes a
60-day review of animal treatment at federal facilities in
completed.

USDA INSTITUTE WANTS STUDIES ON
FOOD SECURITY, FOOD SAFETY, FARM
BILL AREAS

The U.S. Department of Agriculture’s National
Institute of Food and Agriculture (NIFA) announced it
will provide more than $160 million in award funding for
research, education and extension projects that address
challenges affecting U.S. agriculture production.

NIFA released six separate requests for applications
through the Agriculture and Food Research Initiative
(AFRI) program, including for the areas of food security,
water, childhood obesity prevention, food safety and
climate. The AFRI program also will address six Farm
Bill priority areas: plant health and production and plant
products; animal health and production and animal
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products; food safety, nutrition and health; bioenergy,
natural resources and environment; agriculture systems
and technology; and agriculture economics and rural
communities.

NPPC, FARM BUREUA GET PROTECTIVE
ORDER AGAINST EPA RELEASING FARM
DATA

A U.S. District Court judge recently issued a
protective order against the U.S. Environmental
Protection Agency (EPA), stopping it from disclosing
to radical environmental and animal-rights groups
information on farmers, pending the resolution of a
legal challenge brought by NPPC and the American
Farm Bureau Federation (AFBF) over the release of
such data. Without undergoing review, EPA’s Office of
Water released in February 2013 extensive private and
personal information it had collected on farmers in 30
states to the Natural Resources Defense Council (NRDC),
Earth Justice and the Pew Charitable Trusts under
Freedom of Information Act (FOIA) requests the groups
filed. In some instances, the data contained farmers’
home addresses, phone numbers, e-mail addresses
and personal medical information, as well as similar
information for their employees, spouses and children.

After objections from NPPC and other agriculture
groups, EPA requested that the environmental
organizations return the data. In late June, NPPC learned
that EPA was preparing to respond to additional FOIAs
from activist groups, seeking additional personal
information that the agency collected from other states.
NPPC and AFBF objected to that release, and in July
filed suit against EPA in the U.S. District Court for the
District of Minnesota, seeking to enjoin the release
of the farmers’ private and personal information. The
court dismissed the suit Jan. 27, claiming that neither
NPPC nor AFBF had standing to sue since some of
the information could be obtained from other sources,
noting that one farmer had a Facebook page and,
therefore, had no expectation of privacy. NPPC and
AFBF appealed the ruling and sought the protective
order to prevent release of any farm information while
the appeal is pending.
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CONGRESSIONAL DELEGATION VISITS
TPP COUNTRIES

House Ways and Means Chairman Paul Ryan, R-Wis.,
and a group of seven other lawmakers this week
traveled to Singapore, Malaysia and Japan to promote
the U.S. trade agenda, specifically the Trans-Pacific
Partnership (TPP) negotiations, in which all three
Asian nations are involved. The TPP is a regional trade
agreement among 12 Pacific Rim countries, which
account for nearly 40 percent of global GDP. During
their travels, the U.S. congressional delegation also
conveyed their expectation that Congress will soon pass
legislation for Trade Promotion Authority (TPA), which
will signal to U.S. trading partners that the United States
is serious about completing trade negotiations. Having
TPA in place also will make countries involved in the
talks more willing to bring their best offers to the table,
potentially making way for a swift conclusion of the
TPP negotiations. After several months of stalled talks,
mostly over agricultural market access issues, a number
of top officials have signaled that the TPP is in the “end
game.”

COOL DECISION TO BE RELEASED
SOON

The World Trade Organization (WTO) panel
overseeing the review of U.S. Country-of-Origin
Labeling (COOL) rules is expected to issue its appeal
report by May 18. NPPC anticipates that soon after the
announcement, Canada and Mexico will submit their
retaliation lists for approval by the WTO. Retaliation
is likely to be implemented in the second half of 2015.
Agricultural products are expected to comprise the bulk
of the retaliation. Canada has already issued a draft
retaliation list that includes fresh pork and beef, bakery
goods, rice, apples, wine, maple syrup and furniture.
Mexico is threatening to suspend preferential tariffs for
a variety of products, including produce items, meat and
dairy products. Any retaliation against U.S. pork would
have devastating financial consequences for U.S. pork
producers. NPPC is urging Congress to bring the United
States into compliance with WTO rules.
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NPPC Weighs in on Dietary
Guidelines Recommendations on
Meat

PPC criticized recommendations related to meat in
the diet from an advisory committee informing the
creation of federal guidelines for healthy eating. In a
report for the 2015 Dietary Guidelines for Americans,
an Obama administration-appointed advisory
committee of health and nutrition professionals recommended that
people consume less red and processed meat, and it omitted lean
meat from its recommended dietary pattern. (It did maintain the
Recommended Daily Allowance of 5.5 ounces of “protein foods.”)

Additionally, the advisory committee concluded that a diet higher
in plant-based and lower in animal-based foods would be more
environmentally sustainable. The report was sent to the secretaries
of Agriculture and of Health and Human Services, who will use it
to develop the 2015 guidelines. NPPC urged the USDA and HHS
secretaries to reject the recommendations on meat. Due out later
this year, the guidelines affect all federal food purchasing programs,
including the School Lunch program. NPPC said the advisory
committee took the wrong approach on meat. In earlier written
comments on the 2015 guidelines, NPPC noted that animal proteins
are considered complete proteins, containing all the essential amino
acids, as well as a number of critical vitamins and minerals, including
B12, Heme iron and potassium - often lacking in many American diets.
It also pointed out that eating meat promotes satiety and preserves
lean muscle mass and that including lean meat in their diets can
help adults prevent or manage chronic illnesses such as diabetes,
cardiovascular disease and hypertension. Research even shows
that, for those dealing with obesity, many cuts of meat can improve
long-term weight maintenance. On the issue of sustainability, NPPC
said that according to North Carolina research firm Camco, compared
with 50 years ago, U.S. pork producers today are using 78 percent less
land and 45 percent less water to produce a pound of pork and have
a 35 percent smaller carbon footprint. NPPC will submit comments
on the recommendations made by the Dietary Guidelines Advisory
Committee and is urging pork producers to do the same by the April 8
deadline. o=
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WEST COAST
PORT LABOR
CONTRACT DEAL
REACHED

The Pacific Maritime Association
(PMA) and the International
Longshore and Warehouse Union
(ILWU) recently reached an
agreement on a new contract,
ending a months-long work
slowdown at West Coast ports
that had a severe negative impact
on exporters, particularly those in
the meat sector. The PMA, which
represents terminal operators,
stevedores and shipping
companies, and the ILWU, the
longshore workers union, had
been operating without a contract
since July 2014. The ILWU had
agreed to continue work during
contract talks but reneged on that
deal in November. The resulting
work slowdown at ports up and
down the west coast cost the U.S.
economy billions of dollars. It was
very conservatively estimated that
the U.S. meat and poultry sectors
were losing in excess of $40
million a week. Although a deal
has been reached, it will take well
over a month to clear the backlog
of shipping containers at the ports.
The U.S. pork industry, which in
2014 exported 27 percent of total
production, a percentage that’s
expected to rise, is increasingly
dependent on an efficiently
functioning infrastructure,
including ports.
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Obama’s 2016 Budget Proposal Addresses Food Safety,

Antibiotics Use, Trade

resident Obama’s $4 trillion fiscal 2016
budget includes several measures
important to the U.S. pork industry.
Contained in the funding blueprint are
proposals that would:

* Consolidate the U.S. Department of Agriculture’s
(USDA) Food Safety Inspection Service and the
food safety components of the U.S. Food and Drug
Administration to create a single agency within the
Department of Health and Human Services.

* Address emerging swine diseases, such as Porcine
Epidemic Diarrhea Virus and other swine enteric
coronaviruses.

« Devote $20 million to USDA for the national control
program for feral swine.

e Increase by $57 million USDA’s budget for fighting
antimicrobial resistance, including: an increase of $17
million for the Agricultural Research Service to study
the relationships among microbes and livestock,
the environment and human health; a $10 million
increase for the Animal and Plant Health Inspection
Service to enhance monitoring for antimicrobial-
resistant bacteria among livestock; and $2 million
more for the National Agricultural Statistics Service
to enhance survey work related to antimicrobial
resistance. The USDA’s National Institute of Food
and Agriculture will use an additional $28 million
through the Agriculture and Food Research Initiative
to develop, refine, and disseminate science-based
knowledge about animal health management and
production practices that can reduce the threat of
antimicrobial resistance.

e Increase by $14.8 million FDA’s budget related
to fighting antimicrobial resistance, including for
assessing and measuring the impact of Guidance
213, which phases out the use in livestock
production of antibiotics labeled only for growth
promotion; developing a system for monitoring
antimicrobial drug use in food-producing animals;
and implementing a Veterinary Feed Directive
(VED) compliance program and providing
guidance and training to support the VFD guidance
implementation.

2015, VOL. 40, NO. 1

Give the Centers for Disease Control and Prevention
$282.6 million to expand the nation’s ability to fight
antibiotic resistance through enhanced monitoring in
food-animal production of antibiotic-resistance patterns,
as well as antibiotic sales, usage and management
practices at multiple points in the production chain.

Require USDA’s Economic Research Service (ERS) to
study the economics of antibiotics use in livestock
production. ERS will examine the uses of antibiotics
in livestock agriculture, exploring the extent of use by
livestock species, stage of production and purposes.

Require ERS to study the efficacy of 2003 Concentrated
Animal Feeding Operation environmental regulations,
examining how livestock and crop operations responded
to the rules, including changes in the land base for
manure application, in manure nutrient application rates
on regulated operations and in manure application on
nearby non-regulated operations.

Look at opportunities for exports to China of U.S.
livestock products. ERS will examine China’s livestock
modernization strategy that facilitated productivity
growth and large increases in animal protein production
in earlier decades with surprisingly little impact on
agricultural trade.

Increase by $2 million the Office of the United States
Trade Representative’s budget. The proposed rise

is complementary with Obama’s aggressive trade
agenda, with the administration negotiating multiple
high-ambition trade agreements.

Consolidate the numerous trade agencies within the
federal government. Offices to be grouped are the

U.S. Commerce Department’s core trade and business
functions, the U.S. Trade Representative’s office, the U.S.
Small Business Administration, the U.S. Export-Import
Bank, the Overseas Private Investment Corporation and
the U.S. Trade and Development Agency.

Increase the budgets for USDA’s Foreign Agriculture
Service, Market Access Program and Foreign Market
Development Program. The programs are critical to
increasing U.S. exports, and the U.S. pork industry and
other agriculture sectors rely on the funding to help
open and retain access to foreign markets for their

products. e
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Checkoff

CAMPUS CAFETERIAS REDERINED

While colleges and universities have long been ranked
for their academics and athletics, they’re now competing
for another title to attract students: best college food in
America. Never underestimate the power of pork in this
collegiate culinary quest.

As enrollment increases in U.S. colleges and
universities, the Pork Checkoff’s foodservice marketing
team is seizing the opportunity to introduce a large
number of students to pork in a contemporary way, just
when they are beginning to form adult eating habits.

The time is right to help grow the number of younger
consumers joining our pork target. According to the
most recent census, there are almost 4,600 degree
offering institutions in the United States, with roughly 21
million students. Today, colleges are attracting students
not only for their academic credentials, but also for their
elaborate dining halls, innovative dietary programs and
appealing meal plans.

These trends are creating an array of opportunities
to introduce pork in college and university dining halls.
We began this effort with a strategic plan to sponsor,
present and attend college and university foodservice
conferences, such as The Culinary Institutes leadership
retreats and CSP’s Menu Directions conference. We met
many of the right folks at these events and built some
new relationships.

Forget Old-Style Dining

Once we started working with various campuses
around the country, we noticed that the old cafeteria
style of tray service using #10 cans of precooked food,
serving everything out of an ice cream scoop and using
boxed gravies has been replaced. Instead there are open
kitchens, live fire cooking, made-from-scratch bakery
items, noodle bars and authentic global cuisines.
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Reports on checkoff-funded
promotion, research and consumer
information programs.

One example where these trends are transforming
dining options is the University of lowa, where enrollment
reached a record 31,000 students this fall. In April, we
worked with the university’s chefs to encourage them to
add more pork dishes to their menus.

During an in-depth, day-long presentation, we provided
a brief introduction about the National Pork Board and
Pork Checkoff programs. Then we presented a butchering
demonstration to show where the different cuts of pork
come from.

The rest of the day was spent developing 10 new menu
items with pork cuts from the demonstration. The dishes
included porterhouse chops with herb butter, Sichuan style
dan-dan noodles, pork burgers, a Puerto Rican-inspired
sandwich, grilled pork brisket with harissa, Jamaican jerk
pork kabobs and pork fries cut from muscles in the fresh
leg of pork.

Executive Chef Barry Greenberg, a two-time lowa Taste
of Elegance winner and past attendee at the Checkoff’s
Pork Summit, was optimistic about what his staff members
had learned from their day in the kitchen with the Pork
Checkoff team. He was also confident that students would
be eager to try some of the new offerings.

In addition, Chef Greenberg appreciated our focus on
developing most of the dishes using value-added cuts and
the fresh leg. Affordability is always a key consideration,
since campus dining is often challenged with a very tight
food-cost model.

More Campus Visits

To keep the momentum going, the Pork Checkoff
is planning to visit the following campuses to conduct
pork education sessions: University of Colorado-Boulder,
University of Missouri, Ohio State University, University
of California-Riverside, University of Michigan, Colorado
State, Michigan State, University of California-Los Angeles,
University of lllinois and Yale University.
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The Checkoff will continue to develop new
pork recipes that will better appeal to the way
young people eat meals today. It’s exciting to
reach these kids at a pivotal stage in life and
encourage them to become advocates and
life-long pork consumers.

CHECKOFF REVAMPS WEBSITES
TO BETTER SERVE AUDIENCES

The Pork Checkoff’s three key websites - pork.
org, PorkBelnspired.com and Porkcares.org - are
among the pork industry’s most important brand
ambassadors in today’s digital world. That’s why
the Pork Checkoff recently revamped all three
sites to give them new life and make them more
relevant and useful than ever.

“We’re leading a world-class food industry and
are implementing the latest technologies on our
farms,” said National Pork Board (NPB) President
Dale Norton. “The Checkoff’s websites need to
include updated technologies, too.”

The three sites, targeted to meet the needs of
a range of audiences, incorporate the latest web
design solutions to be even more user-friendly
and to strengthen relationships with people

seeking accurate, pork-related information online.

The Checkoff will continue to fine-tune
Porkcares.org, pork.org and PorkBelnspired.
com to stay current with the latest technologies
and make the sites even more useful to visitors,
Norton said.

“These websites remain a key way to get
our messages out and allow us to be the go-to
resource people turn to for accurate, reliable
pork information,” said Norton, who encourages
producers to visit all three sites.

Producer-Oriented Pork.org Goes Mobile

Pork.org remains the go-to source for
producers and others looking for everything from
certification information to the latest research
results on PED. But now with its new responsive
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design, visitors can easily view the site on all mobile and
tablet devices.

“Pork.org has a clean, simple look and feel that is mobile
and tablet friendly,” said Stephanie Holmes, web projects
manager at NPB. “We’ve also
focused on enhancing the search
capabilities to make the site
even more useful. Look for more
improvements in 2015.”

-

PorkBelnspired.com Offers
New Pork Recipe Inspiration

Because recipes are
one of the big draws for
the consumer-focused
PorkBelnspired.com,
the site’s redesigned
homepage offers new
options to inspire
people about pork’s
possibilities.

“Making the site
more user friendly
meant organizing
it so consumers
can easily find
the recipes and
information they
need,” said Amy Busch,
digital marketing manager for the
Pork Checkoff.

.

“The responsive design and new features make it more
convenient, whether people log onto it from a desktop
computer or a mobile device.”

PorkCares.org Showcases Modern Pork Production

When people want to learn about pork production, many
turn first to an online search. One place they can turn to is
the Checkoff’s Porkcares.org. Less than a year old, the site
has been revamped to more effectively educate, engage
and inspire visitors seeking information about responsible,
modern pork production.
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A Decade of Building TRUST

he Pork Checkoff launched Operation Main Street (OMS) in 2004 to “inspire producers to inform,

educate and respond to issues facing the pork industry.” From the very first 13 OMS speakers to the 1,064

trained today, the inspiration has come from OMS volunteers to push the program every day to make a

bigger impact and build consumer trust. OMS speakers started by telling their story to improve the pork

industry’s image in rural America. In a few short years, thousands of speeches at local Rotary, Lions and
Kiwanis clubs helped educate consumers about how pigs are raised today.

John and Connie Surber, pork producers from Sabina, Ohio, have given 108 OMS speeches to civic groups,
dietitians, county and township officials,
and high school culinary students.

More than
34 million people

have read or listened to a positive
pork message thanks to the OMS
media outreach program.

“We think it’s important to always
ask what OMS can do better to help
consumers understand our commitment
to provide safe, healthy food,” John said.

STREET)

| MAIN

“OMS also pushed us to be stronger
advocates by confirming that nothing

OMS EKPHI’IdS AUdiEI’ICES takes”the pla?ce of farmers telling their own
story,” Connie added.
-

Beyond the Backyard

OMS Audiences
2004-2009

. Civic Groups
. County/Township Officials
Veterinary Associations

By 2008, OMS speakers were going
beyond their backyard to cities, such
as Chicago, Detroit, St. Louis and
San Francisco, and to speak to key
decision-makers, including dietitian

. Distitians groups and county commissioners. In 2011,
Other they pressed forward to reach the next
generation of key decision-makers, with
presentations at colleges of veterinary
\ medicine and high school culinary arts
classes.
=) In just the last three years OMS
OMS Audiences speakers have shared pork information
2010-Today _ with more than 1,000 culinary and animal
. science classes and almost 100 groups at
I civie Groups colleges of veterinary medicine.
B cCounty/Township Officials
Veterinary Associations “Getting into the schools is one of
I Dietitians _ the biggest OMS successes,” said Steve
" Veterinary Colleges ! Brier, Murphy-Brown Midwest sow
Culinary Students productio_n managetr. _Steve has given OMS
Ag Studies ; pr_esentgtlons to 26 high school classes in
i / Missouri.
“The schools are the place to be
% / because we have the best chance of
Interested in becoming an OMS speaker? Call (800) 456-7675 to learn how. making a long-term impact,” Brier said.
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Nov. 2004

FERAT i3y,

LMAIN Launched to "inspire producers to inform,
“These students are just starting to educate and respond to issues facing the pork
form opinions. They’re open and industry,” Operation Main Street has grown
willing to listen.” from the original 13 trained presenters.

Sharing Science-Based Facts with

Veterinarians TOday

OMS-trained veterinarians
are leading the way on another
success story by reaching the 1,064 Trained P
next generation of animal Speakers b o
health professionals. Thanks to 30,000 1,054 News
a partnership between the Pork Volunteer Stories
Checkoff and the American ElcuEs
Association of Swine Veterinarians . .

(AASV), OMS veterinarians have
presented at 26 of the 28 U.S.

schools of veterinary medicine. If you are a producer or veterinarian, looking to become an OMS

Today 86 veterinarians have speaker, please contact Mary Kelpiniski at kelpinski@mipork.org.
been trained as OMS speakers.

Speeches
in 42 States

“Veterinary medicine students will
become an important resource for consumers about both companion and farm animal care,”
said OMS Indiana speaker, Amy Woods, DVM, who also serves on the AASV’s Communications
Committee.

“We need to make sure they understand the science-based practices used today for pig care,”
Woods said. “Getting this information from a veterinarian also builds trust.”

Where does OMS go from here?

OMS speakers will keep moving Uﬁ

the program forward to face new . .
JBSUnited

and emerging challenges and to
demonstrate how the pork industry
is evolving through science-based
responsible, sustainable farming

practices. i JBS United is steadfastly
“As OMS has changed the last 10 { committed to the development

h tant has b Kers ) of animal nutrition and
years, the constant nas been speakers pmdur.tmntechnnlogles

desire to always stay ahead of the designed to bring value to our
curve and meet the next challenge v swine prnduct_ion management
head-on,” said Ernie Barnes, director customers.

of producer services for the Checkoff. :

“This commitment is even more JBSUnited.com We are customer focused, solution
extraordinary when you add in the Michigan Office: driven and offer dynamic nursery
30,000 hours OMS volunteers have 800.322.1658 nutrition products.

spent speaking out for our industry
since the program began.” ™=
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The Long View: Michigan's Dale Norton Values Strategic
Planning on His Farm and in Leading NPB

By: Jan Jorgensen, NPB

t’s no surprise that National Pork Board (NPB)
President Dale Norton has held leadership
positions at the local, state and national levels.
Growing up on his family’s Bronson, Mich., farm,
his father, Rolland, taught him that if you have the
ability, you need to take positions of responsibility.

“My dad was a Boeing B-17 pilot who flew 50 combat
missions in World War Il and then VIP flights with
General Ira Eaker, commander of the 15th Air Force, at
the end of the war, ” Norton said. “His leadership helped
him advance to the highest rank offered to an enlisted
soldier.”

He added, “When my dad came home to start
farming in 1946, he mixed farm work with service to our
church, community and ag industries. Through the years,
he encouraged us to do likewise.”

Innovation and a focus on the future also have been
mainstays on the five-generation farm founded by
Norton’s great-grandfather in 1880. Today, Norton is
partners in Kendale Farm with his brother, Kenneth; his
son, Michael; and his nephew, Josh.

The partnership includes a 1,450-sow breed-to-wean
hog operation, with a third of the pigs finished yearly.
The Nortons also have a cow-calf operation and raise
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3,500 acres of corn, soybeans, hay, seed corn, peppers
(bell and banana) and green beans for processing.

The latter two crops were added to grow and
diversify the family farm when Josh and Michael
returned to the farm after college. Long-term decisions
such as this, as well as the day-to-day management of
the farm, are guided by their farm’s mission statement,
which is on display in both the office and hog barn.

Long-term Farm Plan

“In 1985, my brother and | attended a strategic
planning seminar where we wrote our mission
statement,” Norton said.

“With its emphasis on environmental and social
responsibility and community leadership, it’s not much
different from the We Care®™ ethical principles we
emphasize today.”

Being responsible members of their communities
and acting with honesty and integrity are what pork
producers across the country have done for decades,
said Norton, who has served on the Pork Board since
20009.

“But only recently have we started sharing those
values with our customers,” he said. “It’s so
important that we keep telling our story.”

Norton noted that NPB’s new
2020 strategic plan cites “building
consumer trust” as one of three key
goals that will direct Checkoff efforts in
the next five years.

As a member of the task force that guided
the development of the 2020 strategic plan, Norton
sometimes questioned how it would come together.

“But the end result is a cohesive, targeted plan
to move the pork industry forward,” Norton said.
“Involving packers, foodservice operators, futurists and
others in the process ensured that we looked at the
long view, including the continued need to bridge the
communication gap with the public.”
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Connect, Don’t Defend

“The lack of trust in agricultural
production is one of the biggest challenges
we face today,” Norton said.

“The mindset of many farmers is to
defend what we do,” he said. “Instead, we
need to connect with the public and share
that we are doing the right things in our
barns every day.”

The We Care®™ initiative and Checkoff
programs, such as Pork Quality Assurance®,
and Transport Quality Assurance®, help
demonstrate the care and commitment
producers take in raising their animals,
Norton said.

“But we always need to look at new ways
to engage, educate and assure the public,”
said Norton, pointing to the Checkoff’s
channel marketing outreach, social media
efforts and partnership with the U.S.
Farmers & Ranchers Alliance (USFRA).

Speaking with One Voice

“Through the USFRA, more than 80
agricultural groups have joined efforts to
increase consumer trust and confidence in
America’s farmers,” said Norton, who served
as the first Pork Checkoff representative to
the USFRA. “Speaking with one voice is an
extremely effective tool.”

USFRA’s Food Dialogues®™, held
throughout the country, and Faces of
Farming and Ranching program also have
helped initiate conversations with consumers
about how their food is raised.

“As pork producers, we need to continue
to be part of the conversation about food,”
Norton said. “We have a positive story to tell
and can be proud of the safe, nutritious pork
we provide consumers around the world.” =
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15-16 NPPC Legislative
Conference

Washington D.C.

3-5 Wold Pork Expo
Des Moines, lowa

17 MPPA Annual Meeting
East Lansing, Mich.

20 Spartan Classic Show
East Lansing, Mich.

21 Spartan Jackpot Show
East Lansing, Mich.

11 Mason County Breakfast
on the Farm

15-19 Michigan Livestock
Expo
East Lansing, Mich.

25 Sanilac County
Breakfast on the Farm

8 Van Buren County
Breakfast on the Farm

15 Gratiot County Breakfast
on the Farm




By: Megan Sprague,
MPPA Program Director

With both regret and excitement for what'’s ahead | am announcing that this will be the last Michigan Pork issue
that | work on. | have taken a position with the Michigan Department of Agriculture and Rural Development in their
Animal Industry Division.

During my time at MPPA | have had the honor of working with Michigan pig farmers, who are some of the most
passionate, generous and dedicated people that | have ever had the pleasure of meeting. My work at MPPA has
also given me many opportunities to expand my network within agriculture nationwide. Through organizations
like AgChat Foundation, | have met farmers of all types that have one thing in common, their zeal for consumer
engagement. | am constantly impressed by their persistence in tough conversations and the level of openness they
bring to those interactions.

Over the past three years | have been attempting to grow MPPA’s social channel presence and have enjoyed
watching Michigan producers tackle this new arena. My last challenge to you would be to “take the first step” digitally
and create a social presence for your farm.

As I've mentioned in earlier issues, make sure to pick what channel fits your lifestyle best. Stick to just one channel,
and do your best with it. Delegate, sometimes there is someone in your business outside of you, that has a passion
for online communication, make them your point-person. This task can be so daunting at times, remember that
MPPA is here to answer your questions and can help you get started with social media.

In order to inspire you in your social media adventrues, | wanted to feature a “must follow” Michigan and out-of-state
pig farmer:

Afton Blight, with Blight Farms Inc.

www.blightfarms.com

In addition to working full-time on the farm, Afton maintains
a website, with a blog and a Facebook for her family’s farm.
She has engaged consumers keeping the Blight Farms
Inc. Facebook page updated with photos, daily
happenings and information. She is currently
featuring members of the operation and their
families in a “Get to know Blight Farms” series.
She also has invited her local “followers” to
contact her for riding in the combine during harvest
and is always great about posting pictures of their pigs
of all sizes. Afton’s work on social media is putting a face
on Michigan pig farming and agriculture. | highly recommend
giving her farm’s page a “like” and following their activities as a
model of how to tell your farm’s story on Facebook and connect
with your community.
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Wanda Patchse, Minnesota Farm Living

www.mnfarmliving.com

Wanda is a Southern Minnesota pig farmer that has
found her voice in the nation’s agriculture discussion using
her blog, hosted on her website and a variety of other
channels including Twitter, YouTube and Instagram.
She recently gained national attention when she
blogged about the Chipotle “meat shortage.”

Blogs like “Let’s Take The “Factory” Out Of Factory
Farms” and “What | Wish People Knew About Pig Farming” actively seek to address the hard conversations that

revolve around modern pork production. Wanda has participated AgChat Foundation activities and volunteers with
Commonground (www.findourcommonground.com). Commonground is a group of farm women who are, “all about
starting a conversation between women who grow food, and the women who buy it. It’s a conversation based on our
personal experience as farmers, but also on science and research...” She has done significant work connecting consumers
to the people who raise their food. So make sure to check her out on your favorite social media channel or subscribe to
her blog via email through her website.

Commeching ConBrTers AR INosD Wwins Ordns Thail oo

Erin - www.chitowntobulltown.blogspot.com

Check out these guys on Facebook:
Jennifer - www.jentsfrontporch.com

Check out this Uncle Squeals Pig Farm
list of additional Diana - www.righteousbacon.com Thomas Titus
“great follows”! Heather - 3kidsandlotsofpigs.com Musings of a Pig Farmer
Cristen - www.foodandswine.com

Chris - www.chrischinn.wordpress.com #Real P|g Fa rming

Customized Nutrition
that Works for you!

Farrredoried
o

Follow us on:

B Y

+ Net Energy Formulation

« Supplemental Enzymes

g + Crystalline Amino Acids
< « Best-Cost Formulation
10015 Pierce St, Zeeland, Michigan
§

Ben Kamp (616) 291-3697
Tom Van Dyke (616) 304-5832 " A
‘ : o .-‘:J Certified Distributor for:

RALCO

Animal Mutritior
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MPPA Awards Scholarships to Michigan Youth

n outstanding group of six students came out on January 3lst at the 2015 Green and White Education
Fair and Show to contend for MPPA’s Pork Industry scholarships. The students were interviewed

by a panel made up of a pork producer, Michigan State University (MSU) associate and an industry
representative. After the interview, the participants gave a presentation in front of the judges and other
Green and White attendees. The judges had a tough decision to make and awarded four scholarships in
total. The winners included:

Alex Schut- 1* place

Alex serves as Michigan FFA President with plans to pursue a career as an agriculture lawyer. She plans to attend
Oklahoma State University in the fall. She is a proud West Michigan livestock showman who graduated from Caledonia

High School. Alex raises club lambs and
maintains a flock of 35 ewes. Additionally,
she enjoys showing horses, pigs, rabbits,
and goats at state and national shows.
Her passion stems from her family’s
involvement in the agriculture industry. Alex
has a passion to make a difference through
agriculture!

Addison Walstra- 2™ place

Addison currently attends Grand Valley
State University and is pursuing a
degree in Exercise Science and with
hope to later attend chiropractic
school. Once in chiropractic
school, she will be looking
to obtain a degree to
practice on both humans
and animals including
equine, canine, and various
livestock.

e N . = .

[ | T . "
Participants pictured left to right: Aaron Christy, Carsonville; Brooke
Rupprecht, Vassar, Alex Schut, Belding; Addison Walstra, Fruitport;
Ashley Rogers, Niles; and Brad Chapman, South Rockwood. Ashley Rogers - 3" place

Ashley is currently a junior attending
MSU, majoring in Animal Science. After
| PETTR FEE Pl completing her bachelor’s degree, she

5 - plans to attend graduate school and
ﬂpon outs. - Bred Gilts then pursue a career within the swine

Qwine Farme

Doug: 51 7-416.5781 Pat TG 429-5215

965 Flint Rd. Coldwater, M1 industry.

m | Brad Chapman - 4*" place

+ -

g

Berkshires = Prins:. . Brad is a senior at St. Mary Catholic
Durocs . _ . L. Central. His family raises show pigs,
Yorkshires A = S = oof 3 club lambs, grain - corn, soybeans,
Herefords _ % = S wheat, and hay on their farm. Brad has
oy B Visit our website for maro information! plans to attend MSU in the fall for a
www.brightswine.com degree in BioSystems Engineering. ™
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MSU and Industry in

Beginning Stages of

Planning Educational
Days

newly formed steering committee
will play an instrumental role in
establishing a series of agriculture
education days hosted by Michigan
State University beginning in 2016.
The committee is looking for your input.

The days will be designed to offer specialized
educational events held throughout the year for
those in Michigan’s food and agriculture industry.

The agriculture education days will replace Ag
Expo, which was annually held in mid-July.

“This change was not an easy decision and was
made after consultation with many industry groups,
commodity leaders and vendors,” said College of
Agriculture and Natural Resources (CANR) Dean
Fred Poston.

“This gives us an opportunity to hone in on
the specific needs of the vastly different types
of commodities, crops and livestock grown in
Michigan and provide that information in a way that
producers have told us they want it.”

The steering committee composed of commodity
and industry representatives, will work to ensure
the needs of the industry are met, leveraging the
university’s resources, as they determine what these
agriculture education days should look like.

The committee will work throughout this year so
that a high-value experience can be offered in 2016
and beyond. One of the first steps in this process is
to survey producers and industry representatives to
determine topics, locations and program formats.
Please take this survey https:/www.surveymonkey.
com/r/msuagdays to help us make this a successful
endeavor.

Contact Mike Kovacic, Director CANR Stakeholder
Relations, with questions at 517-355-8469. ™=
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Dear MPPA,

Thank you very much for awarding
me the 4% place scholarship. | sincerely
appreciate your support. | am very
excited about being a freshman at MSU
next year and your generous support
really helps me. | am planning to study
BioSystems Engineering, but | am
hoping to take as many agriculture/
livestock classes as possible. My
brother is in the Block and Bridle club
and on the Livestock Judging Team,
| already plan to do both. This past
year | really enjoyed being a part of
the Michigan 4-H National Livestock
Judging Team so | know | will enjoy
being a part of MSU’s team. Thank you
again for making all of this possible.

Sincerely, Brad Chapman
South Rockwood, Mich.
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2015 Pork Sponsors

MPPA would like to thank the following companies for partnering with us on the 2015 Michigan Pork
and Poultry Symposium. Consider contacting one of these companies for your agribusiness needs.

Lunch Sponsor

Maximum AG Technologies is your wholesale
source for the most up to date technologies in
the livestock agricultural industry. Bringing you

v T : : innovative products from Maximus-Systems, Zaxe
. IVIAJV\I vis E’Vl AG Technologies, and I-Novarum. Not only are we able
- TE_CHNDLG;G|E'E . to provide you with the most advanced products

on the market, we also offer the best in class for
service and support. Maximum AG Technologies
ﬂ'\'ﬁu will help you maximize your performance and your
profitability. Contact us today for more information!

4.4

Larry Reed, Owner | Office: 616-350-9000 | Cell: 616-430-6072 | hr@maxagtech.com | maxagtech.com
Breakfast SPONSOr m——————

Hamilton Distributing Company has been serving
Michigan agriculture since 1957. We offer expertise
in four major areas: Hog Facilities and associated
equipment, Feed Mills, Grain drying and Grain
Storage Bins, and Katolight Generators in automatic
start and PTO models. We offer installation and
Hamil‘on Df’tf’bﬂtfﬂg CO_ millwright services as well as a huge inventory of

parts and equipment for all the products we sell. On
staff trained service technicians are ready to meet
your needs!

Chuck Van Oss | chuckv@hamiltondist.com | 1-800-248-8070 | hamiltondist.com
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Break Sponsors sssssssssss——

Vita Plus Corporation is an employee-owned company headquartered in
Madison, Wisconsin. Vita Plus has been serving livestock producers since
1948. More than just a feed supplier, Vita Plus consultants offer the latest
cutting-edge technology, nutrition and management information. We work
to build long-term relationships with our customers based on our Values:
Quality, Performance, Teamwork, Communication, Safety, Attitude and
Commitment.

James Thompson, Swine Consultant | 765-650-8405 | jthompson@vitaplus.com | PO Box 259126, Madison, W1 53725 | 800-362-8334 | vitaplus.com

At DNA Genetics, we know what it takes to compete in today’s
North American pork industry. We’re committed to rapidly
advancing genetics in measurable ways that pay dividends to
the people we serve. With maternal and terminal lines second to -

none, and a team of experts behind them, we want to be your pir
genetics partner. @Y s GENETICS m—

Chris Allen | Regional Account Manager | 740-610-8778 | callen@dnaswinegenetics.com

Sponsors (A-7)

Akey offers Nutrition Solutions for all of your swine and
livestock operations.

Z o

Mike Warsco | mwarsco@akey.com | 937-770-2400 | 10 Nutrition Way Brookville, OH 45309

Your source for a full line of innovative swine, dairy and
horticulture equipment. AP manufactures swine feeders, watering
systems, ventilation and heating equipment, feed storage and
delivery, flooring, confinement equipment, and more! AP products

are designed for easy installation and maintenance, durability, —%/ &
flexibility and efficiency. Our goal is to identify and react to the DO?:? =
needs of the industry with quality products that help achieve fed Pmducﬁ{)ﬂ

maximum return on your investment.

Barry Nelson | Cell 815-341-7236 | bnelson@gsiag.com | automatedproduction.com
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We are a family owned company Bakker Consulting
Inc. We have been serving Michigan for the past 17 years.
)\ B A K K E R We offer a full line of Ralco Swine and Poultry Nutrition.
\'/ In addition, we also offer Ralco Animal Health Products.
' Our specialty is implementing Ralco Technologies into
farm programs. These technologies include EnMax® Swine

Nutrition, Birthright Milk ™, Regano®, and DElyte™. Contact
us via phone or email for more information.

Ben Kamp, Michigan Swine Specialist | Cell: 616-291-3697 | Tom Van Dyke, Michigan Swine Specialist | Cell: 616-304-5832 |
10015 Pierce St Zeeland, MI 49464 | accounting@bakkerconsultinginc.com | bakkerconsultinginc.com

Big Dutchman - founded and based in Michigan, is now a global
leader providing a complete line of swine production equipment
from offices around the world. We offer practical, economical and
highly advanced solutions for the swine industry which include

o automatic dry and liquid feeding systems, modern ventilation

qu DUfChmﬂn strategies and housing equipment for all phases of production
including group housing of sows. Innovations such as automatic
heat detection, free movement farrowing pens and the already
popular CallMatic ESF system with the AHA Seal of Approval are
just a few examples of Big Dutchman’s intensive efforts of finding
animal-friendly solutions for modern economical swine production.
Find more information at www.bigdutchmanusa.com.

Bryant Boyer, MI Representative | 765-438-5060| bigdpig@bigdutchmanusa.com | 3900 John F. Donnelly Dr. Holland, MI 49424 | 616-392-1882

Birchwood Genetics, Inc. is a family-owned company
that has been providing genetic advancement with fresh

™ boar semen to the commercial swine sector since 1982.

Our genetic program today is 100% PIC genetics. We
bl Khw have 3 sites to conveniently service the great lakes and
eastern-corn belt region. We offer a full lineup of all the

PIC terminal and maternal semen products, as well as, Al
Supplies and Technical services. Please call or email us
today with questions or to schedule an appointment.

Jason Slaton | 937-657-0946 | Rich Deaton | 937-647-0936 | 465 Stephens RoadWest Manchester, OH 45382 | birchwoodgenetics.com
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Choice Genetics is a global pig genetics company powered
by Groupe Grimaud, the second largest multi-species animal

genetics company in the world, marketed in more than 25 pums  EEEEEEN  E—,
countries. Choice Genetics is committed to cutting edge, long ®
term investment in R&D advancement to address current and

future industry demands. Amongst the frontline products are C H U | C E
the CG32 parent gilt and the EBX terminal sire.

GENETICS

Ken Benson, National Account Manager | 815-761-0383 | Kenneth.benson@choice-genetics.com | choice-genetics.com

* Adivision of Eli Lilly and Company, an innovation-driven
pharmaceutical corporation.

« Headquarters in Greenfield, Indiana (near Indianapolis), USA.
+ Established in 1954

* More than 35 agricultural and animal health products in more than
75 countries worldwide

Company vision: Food and companionship enriching life.
* More than 2,300 employees worldwide.

* A world leader in developing products and services that enhance
animal health, wellness and performance

Terry Coffman | Cell: 812-343-4354 | www.elanco.us

Farmer Boy Ag Inc. (FBA) has been at the forefront
of the livestock and poultry industries for over 30 years,
constructing state-of-the-art livestock buildings that feature
the latest technologies. FBA also has an ever-growing = ——
inventory of agricultural parts and supplies from brands FAR M ER BOY AG
you trust and at prices you can afford, to ensure that your SYSTEMS » SUPPLIES » SERVIGE
livestock operation is running for years to come. For more
information on construction or the products that FBA offers,
please visit www farmerboyag.com.

50 West Stoever Avenue | Myerstown, PA 17067 | Phone 717- 866-7565 |Toll Free 800-845-3374 | Fax 717- 866-6233 | farmerboyag.com.
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GreenStone Farm Credit Services, based in East
Lansing, Michigan, is Michigan and northeast Wisconsin’s
largest agricultural lender and the country’s sixth largest
eo association in the Farm Credit System. A member-owned

4"@ @ Ccooperative, GreenStone owns and manages
% GreenStOI le approximately $7.3 pillion in assets anql seryes r.nor.e than
FARM CREDIT SERVICES 23,000 members with 36 branch locations in Michigan and

northeast Wisconsin. More information on GreenStone can
be found at www.greenstonefcs.com.

Corporate Headquarters | 3515 West Road East Lansing, MI 48823 | 800-444-FARM | www.greenstonefcs.com

JBS United® is steadfastly committed to the development of animal
nutrition and production technologies designed to bring value to our swine
production management customers. We are customer focused, solution driven

. . and offer dynamic nursery nutrition products.
JBSUnited
Brant Graham | Cell: 616-403-0944 | 4310 West SR 38 Sheridan, IN 46069 | jbsunited.com

Merck Animal Health is a leading manufacture for Swine
Animal Health products in the US and the world. Our solutions
‘ M E RC K to challenges such as PCV2, Mycoplasma, Flu, and synchronized
breeding provide options that help veterinarians and producers
Ani ma| Hea |th solve unique issues with demonstrated economic, bottom-line

improvements. At Merck Animal Health our goal is to provide you
with better Science for Healthier Animals.

Matt Harris | 269-217-9275| matt.harris@merck.com | 3680 Woodbridge Lane Portage, Ml 49024

MetaFarms is a Web software platform for all phases of pork
production. The MetaFarms Web-based platform is built on world-class
database technology that uses the latest standardized tools to allow

) secure data access - anytime, anywhere. We deliver a full suite of
A M eta Fa rms modules to manage your livestock production. All applications are
. . integrated into one platform to maximize insight and value. We
Innovative. Precise. Secure. ) . .
understand the extensive and unique needs of livestock producers.
Our platform and customer support staff are all specifically designed
to help livestock producers use their data to maximize operational
profitability and provide the best possible animal care.

Corporate Headquarters | 421 West Travelers Trail Burnsville, MN 55337 | sales@metafarms.com | 952-214-3220 | MetaFarms.com
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Corn Marketing Program of Michigan
The Corn Marketing Program of Michigan (CMPM) is a legislatively
established statewide program that utilizes one-cent per bushel of Michigan
corn sold. Investments are made in the areas of research, education, market

development, and new uses in an effort to enhance the economic position

of Michigan corn farmers. Michigan’s corn industry adds more than one

billion dollars to the state’s economy annually, and in 2014, Michigan’s corn /
farmers harvested a record-setting crop of more than 355 million bushels. I'

For more information, visit our website at www.micorn.org.

13750 S. Sedona Pkwy, Suite 5 Lansing, M1 48906 | 517- 668-2676 | micorn.org

Michigan Farm Bureau is the state’s largest farm organization - M'c"lm
working to represent, protect and enhance the business, .. Ff-‘ﬂ" BU"EAU@
&

economic, social and educational interests of our members.
Learn more about Farm Bureau’s grassroots structure and its MICHIGAN'S VOICE OF AGRICULTURE
agricultural support at www.michfb.com.

517-323-7000 | 7373 West Saginaw Highway Lansing, Michigan 48909 | michfb.com

The Michigan Soybean Promotion Committee is in place
to manage soybean checkoff resources to increase return on

investment for Michigan soybean farmers while enhancing Mich igan Soybean
sustainable soybean production. We are organized into seven Promotion Committee
districts across the soybean producing areas of the state and are www.michigansoybean.org

led by the Governor-appointed farmer director in each district. As
livestock, and hogs in particular, are soybean’s largest customers,
we will continue to support this industry.

Gail R. Frahm, Executive Director | Phone: 989-652-3294 | gfrahm@michigansoybean.org | P0. Box 287 Frankenmuth, MI 48734

A properly designed ventilation system will provide an
environment which is desirable for pigs (hogs) as well as
people. Optimal temperature, humidity control and proper air e
exchange are important factors in maintaining animal health and M u nters
productivity, whether it is a building for farrowing, gestation or
finishers. Munters has the equipment and knowledge that will

help producers to create controlled climate and achieve the BEST
possible results.

Munters Corporation | 4215 Legion Drive Mason M| 48854-1036 USA | Tel dir: 517 -676- 7070 ex 143 | munters.com
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P l Cﬁ PIC is the international leader in providing genetically superior pig breeding stock

and technical support for maximizing genetic potential to the global pork chain. We
work closely with our affiliates - on gilts - Belstra User Group and on semen - Birchwood
Genetics. PIC has been serving the Genetic and Technical Service needs of Pork Producers
in Michigan since 1980.

Joe Strittmatter | 100 Bluegrass Commons Blvd. Ste 2200 Hendersonville, TN 37075 | 1-800-325-3398 | pic.com

QC Supply is an international distributor to farms, businesses
and resellers worldwide. In addition to farm and industrial
supplies, our customers come to us for work apparel, footwear,

c s “ Pplv home and garden products, pet supplies, toys. We have our
3" . own patented line of clothing (Five Rock), fans (Durafan) and
— == — e — heaters (Scorpion). Our in-house technical support experts are
trained in a wide variety of products. They are available to answer
questions, aid customers in product selection and provide support

after the sale. This level of customer assistance is what sets QC
Supply apart from its competitors.

Steve Bryant | 574-453-0731 | shryant@qcsupply.com | gcsupply.com

Tyson Fresh Meats, Inc. of Dakota Dunes, South Dakota, is the leading
hes! U.S.-owned producer of beef and pork. The company depends on almost
' p 3,000 independent hog producers to supply the company’s six pork
, plants. Marketed globally, Tyson beef and pork products reach consumers
Trusted through the world’s most recognized retailers and restaurants. For more
information go to: www.tysonfreshmeats.com

Excellence”

Tony Roser, Logansport Procurement Supervisor | Office 574-722-8607 | Cell 260-571-0914
]

United . . . . .
United Producers is a market-leading provider of livestock

mrod ucers' Inc L marketing, risk management and credit services.

Farmer owned. Farmer values.

Denny Thelen, Regional Sales Manager| Office 989) 593-2889| Cell 989-640-1091 | Fax: 989-593-2054
dennythelen@gmail.com | 1050 S. Grange Rd., Fowler, MI 48835 | uproducers.com

@
t Doug Albright, Account Manager for Michigan
lge ' S dougalbright3@gmail.com , 965 Flint Rd Coldwater, MI 49036, 517-416-5781
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MPPA Board of

Directors:

Pat Albright
Coldwater, (517) 238-5817

Bob Bloomer
Sebewaing, (989) 883-3633

Lee Carte
Remus, (989) 967-3669

Dennis DeYoung
Plainwell, (269) 672-7034

Kris Duflo
Carson City, (989) 584-6401

Bob Dykhuis
Holland, (269) 751-7189

Tom Guthrie, MSU Extension
Jackson, (517) 788-4292

Tim Kruitoff
Kent City, (616)675-7787

Harley Sietsema
Allendale, (616) 895-7493

Andy White
Jones, (269)506-1978

Dennis Wooden
Cassopolis, (269) 445-8066
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Executive Committee:

Dale Norton, NPB Board President
Bronson, (517) 369-1236

Pat Hunter, Vice President
Vicksburg (269) 649-0764

Fred Walcott, President
Allendale, (231) 873-1635

Keith Blonde, Treasurer
Litchfield, (517) 542-3613

Ed Reed, Immediate Past President
Marcellus, (269) 646-243]

Brian Pridgeon, Secretary
Montgomery, (517) 296-4543
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Swine Vet Services
Top Line Equipment
United Producers, Inc

Wooden Farms
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Productive maternal females are the
foundation to our program. Our high health,
closed herd of 1,100 pure Landrace sows
crossed on 100% Swedish large white boars,
produces maternal females to be utilized as
parent or grandparent lines.

AmeriScan _ _ o
Swine Systems’ Swedish genetic lines

originate from a program that has been
evaluating genetics for efficient, lean
quality production for over 70 years.

Bazs] ARPIE

Swine Systems’ program allows producers to ’)-_ LSS .‘H
purchase boars or gilts for their own Bdm i
production. Retailers or consumers can also '

purchase processed meat from our program. hf“"%{ ‘i

Harlow and Curt Bailey \ Mark and Bud Runyan
Schoolcraft, Mich. Urbana, Ohio
269-372-6936 JJ 937-653-4060
Consulting Veternarian SWINE SYSTEMS inc 937-869-6083 (Mark’s Cell)
James A. Kober, DVM WWW.swinesystems.com
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